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CHAPTER 1 

 

GETTING STARTED 

 

Introduction 

 

Everything in this guide applies to you regardless of whether you already 

have a website or blog or simply know that you need one. 

 

Please don’t allow yourself to feel overwhelmed. You will get a lot of 

information but you don’t have to do everything at once and you can listen to 

the audios, watch the videos and re read the EBook as many times as you 

need to.  

 

When I started building my website I thought it would be difficult to get listed 

on the first page of Google because I had no experience of building a website. 

Yet within a few weeks of starting to build my site, I was listed on the first 

page of search results. Just a few months after launching my home page, I 

was listed at number 1 in the search results for Christian life coaching in 

Google UK. In addition, many of my other pages achieved first page listing 

with Google, Yahoo and MSN. 

 

I attribute my early success to using Site Build It to build my website. There 

are tools included with Site Build It that guide you in the process and show 

you step by step how to build pages that appeal both to people and search 

http://www.sitesell.com/transformation1.html
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engines. I simply applied simple search engine strategies and now have many 

pages that show up on the first pages of search engine results.  

 

I followed the same principles when I started my article writing and 

marketing blog and my blog appeared on the first page of Google within 5 

days and was listed in the number one spot within a few weeks. I have had 

similar success with other sites and many other search terms. 

 

You’ll be pleased to know that you can achieve the same results; it’s simply a 

matter of applying the same principles over and over again. 

 

There are many tools available to help you in the process. I’ll be giving you 

links to some of the best tools and demonstrate how they will help you create 

optimized web pages that will help your site rank on the coveted first page of 

Google. 

 

It really is worth taking time to discover how to optimize your website for the 

search engines. You will be rewarded by a steadily increasing flow of highly 

targeted traffic to your website. This is particularly valuable traffic because 

these targeted visitors will be actively searching for the specific help you are 

providing and, best of all, you don’t have to pay to get them to click through 

to your site. 

 

 
 
 
 
 
 
 
 
 

http://www.articlewritingandmarketing.com/
http://www.articlewritingandmarketing.com/
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How To Use This Action Guide 

 

• Take notes. You take in and retain more information when you actually 

do something while learning. The physical act of writing or typing helps 

to imprint the information in your memory. 

• Repetition is one of the keys to success. Read the guide again and 

again. The more you are exposed to the information the more likely 

you are to master it. Sometimes it’s only when you have heard 

something for the 3rd or 4th time that you really begin to integrate the 

information into your daily activities. 

• Create an action plan. As you are reading, think about how you can 

apply what you are learning to your situation. Make a detailed step by 

step plan. 

• Decide what you will do and when you will do it. 

• Set deadlines. Give yourself a specific date to reach each target. You 

are much more likely to do things if you decide when you will do them 

and give yourself a completion date. Be sure to include the deadlines 

on your to do list. 

 

Discover what you need to do and then either do it yourself or pay someone 

to do it for you. I urge you to resist the temptation to stay in your comfort 

zone – force yourself to keep pushing just beyond where you’re comfortable, 

the rewards are well worth it. If you need help, ask. 

 

• Use the links                                                                                     

In this guide, all underlined text is an active link. If you left click on a 

link while holding down Ctrl the page will open in a new window. 

Alternatively you can right click on the link and select ‘open hyperlink’. 
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• Keep track                                                                                             

I recommend that you create a new folder in favourites and use it to 

store all the helpful links you’ll find as you work through this guide. 

Why not do that now before you forget? 

 

What is Search Engine Optimization? 

 

Search engine optimization is simply the process of making changes to your 

website to improve your site’s search engine ranking for certain keywords. 

 

When people use a search engine to find information the search engine 

provides results based on the best matches it can find. When you optimize 

your site for the search engines you are just providing content relevant to the 

keywords you want to be found for and presenting it in a way that will make 

sure your site rises to the top of search engine rankings. 

 

Anybody can do SEO once they know the basic steps. It is simply a matter of 

being methodical and applying the same principles to every page of your site. 

 

Why Do You Need To Optimize Your Web Site? 

 

The short answer is, you need to optimize your site so that it will appear on 

the first page of search results and easily be found by your ideal customers. 

There isn’t much point having a website that no one can find! 

 

Most people create a web site, submit it to a few search engines and hope 

that people will mysteriously find it. Unfortunately, with so many web sites on 
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the internet, that’s unlikely. If people do not know your web site is there, or 

how to find your site, you might as well not have one. If you want a constant 

stream of free traffic to your website you need to optimize your site for the 

search engines.  

 

Most people who use search engines to find information don’t bother to look 

beyond the first three pages of results, 90% don’t look beyond the first page. 

That’s why it’s crucial that you spend time optimizing your site for the search 

engines. A top 20 search engine ranking is your minimum goal. Ideally you 

want your pages to rank on the first page of search results. Even the most 

awesome website is no good if no one can find it! 

 

Search engine optimization is a tried and tested way of getting higher search 

engine rankings. If you design your site with the search engines in mind and 

spend time optimising each page for specific keywords, your efforts will be 

rewarded with greatly improved search engine rankings and a steady 

increase in free search engine traffic. 

Even if you don’t plan on building your own website, you need to know 

enough about what you’re paying someone to do to know whether or not 

they’re doing a good job. 

Most web designers don’t know much about SEO. If you don’t plan on hiring 

an SEO expert to make sure that your site is ranked highly in the search 

engine results, you need to make sure you know enough about SEO to be 

able to give your web designer clear instructions about what you want them 

to include where. 

SEO isn’t that difficult, there are basic things that you simply need to do over 

and over again. This guide explains the fundamentals, simplifies the process 

and gives you links to access the tools you need.  
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What Are Your Goals For Your Web Site? 

 

Before you start creating your site, you need to know what your goals are for 

your site. A well defined goal will help you to create a clear strategy and stay 

on your intended path. 

What is the purpose of your website?                                                                        

You need goals to guide you in developing and monitoring your website, or 

your site will just be an online announcement that you are in business. If you 

don't know precisely what you want your site to achieve and how you will do 

it, then your site probably won’t accomplish much for you. 

The success or failure of your website or blog depends largely on how clear 

your goals are for your site. 

If you’re a virtual assistant, consultant, coach, author, artist, small business 

owner or entrepreneur... it goes without saying that you need to have a 

website and online resources. Amongst other things, your website acts as an 

on-line brochure, it’s a way of getting your message to potential clients and 

customers and it acts as a point of contact. 

Why do you have a website? What do you want it to do for you? 

If you’re trying to find clients or make sales and that’s the main purpose of 

your website, then everything on your website should work towards making 

the sale.  

You need to make it as easy as possible for your visitors to buy from you. 

Demonstrate the benefits of working with you, lead your visitors through your 

site and make sure you have a call to action on every page. Tell your visitors 

what to do and how to do it.  
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Your visitors come to your site looking for the solution to a problem. They 

want to know how working with you or buying your product will benefit them. 

Tell them in simple terms.  

Think through what you want your website to do for you. 

Some questions to consider 

Is your site  

 An online brochure? 

 A showcase for your services? 

 A place to demonstrate that you are an expert in your field? 

 How will your site sell you or your products over and above other 

people in your niche? 

 What will mark you out as different? 

 How will your site stand out from the rest? 

 What’s your unique selling point? 

 How can you make sure your visitors hang around and get to know you 

and what you have to offer? 

 Can you make your site sticky by having informative articles and useful 

resources? 

 Will you appeal to different learning styles by having the written word, 

audio and video? 

If your goal is to have a website that gets lots of visitors, that isn’t 

specific enough. 

 

Simply having lots of website traffic isn’t enough. If your visitors quickly look 

around and then click away, how will you get them to come back? It’s not 
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enough to get lots of visitors; you need a plan to convert your visitors into 

customers and clients.  

One of your website goals needs to be to get your visitors to take 

action, whether that is  

 Filling out a form so you can contact them 

 Calling you 

 Downloading a free product 

 Signing up for a free ecourse so that you can keep your services in 

front of them 

 Opting into a periodic newsletter or useful tips sequence 

 Completing a survey 

 Buying a product 

 Buying your services 

 Joining your coaching program… 

Take a few minutes to write down your overall goal for your web site. 

 

 

My long term goal for my web site is  

 

 

 

 

Short term goals that will help me to reach my overall goal 
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Your stated goals are your starting point and will guide you as your site 

grows. Keep them in mind as you create the content for each page and make 

sure that everything on your site builds to your main purpose. 

 

Your goals may change as a result of reading this guide. Give yourself 

permission to make any necessary adjustments as you discover more of what 

works and try things out.  

 

What Will You Offer Your Visitors? 

 

You need to have a clear picture of what you want your website to do for 

your business and then take steps to make sure you achieve your desired 

outcome. Remember that people are searching the internet for information or 

for the solution to a problem. You want to make sure they get what they are 

looking for from your site rather than from your competitors. 

 

Points to consider: 

  

• What are your visitors looking for? 

• What problems are they looking for solutions to? 

• What can you offer your visitors? 

• What do they need that is related to your topic? 

• Can you offer informative keyword rich articles? 

• Tips and Tools? 

• Ebooks 

• Audio 

• Video 

• A list of useful resources? 
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Make sure you provide content that will encourage your visitors to come in, 

stay for a while, get to know you and see what else you have to offer. One 

way to do this is to offer something your visitors will find helpful or useful. 

Build the “know, like and trust factor” and people will be more likely to return 

and buy from you eventually. 

 

Find a way of encouraging your visitors to give you their email 

address.  

 

Why do you want their email address?                                              

 

Research shows that, on average, it takes 7 contacts before people take the 

step to buy something or take up your service. The knack is to pre-sell so 

that when they are ready, they'll buy from you, someone they have grown to 

know, like and trust. If you don’t have a way of getting them to give you 

their email address so that you can stay in touch, their first visit may well be 

their last visit.  

You need a way to capture your visitors email addresses so you can 

continue to build a relationship with them.  

 

You could include an opt in form to join your email list in exchange for a 'free 

taste' of what you're offering. Make sure that you put it ‘above the fold’ in a 

prominent place on your home page. Consider putting your opt in form on 

other pages too. You never know which page people will enter your site on. I 

highly recommend putting your free offering prominently on almost every 

page of your site.  
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What can you give your visitors for free?  

 

Common strategies include... 

 

• A free report 

• A step by step guide 

• An e-book 

• An audio 

• A video tutorial 

• Top tips 

• A short e-course 

• A regular newsletter 

 

Make sure your free offering passes the ‘so what?’ test. Your free gift needs 

to have perceived value and be something your visitors will find helpful; 

otherwise they won’t be persuaded to give you their email address. 

 

Look to see what your competition is offering and how they make the offer. 

What makes you want to opt in? Model the best strategies you find and apply 

them to your niche. 

 

I grilled Bob (The Teacher) Jenkins on How to Create An Effective Web 

Presence. He shared lots of helpful strategies

 

http://instantTeleseminar.com/?eventid=9897393 

  

You can either listen in online or download the mp3 to your computer 

 

 

http://instantteleseminar.com/?eventid=9897393
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Useful resources 

 

If you want to know more about how to make the content on your website 

sell, you can download a free ebook, Make Your Site Sell it is packed with 

valuable information. 

 

AWeber  is an excellent auto-responder for creating opt in forms, managing 

your email list and sending out a newsletter. They have great tutorials to 

show you how. 

 

http://www.thesitewizard.com/webdesign/index.shtml  

 

This site has lots of articles and resources that will help you to create better 

web pages.   

 

And here is what not to do 

 

http://www.webpagesthatsuck.com/  You can learn a lot about website 

design by seeing what’s really bad. This site will help you avoid major 

mistakes. 

 

 

 
 
 
 
 
 
 
 
 
 

http://myss.sitesell.com/transformation1.html
http://lynnelee.com/Aweber
http://www.thesitewizard.com/webdesign/index.shtml
http://www.webpagesthatsuck.com/
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CHAPTER 2 

 

BASIC BUILDING BLOCKS 

 

If You Already Have A Website Find Your Starting Point 

 

If you already have a website, find out where you stand before you start to 

make changes, then you’ll be able to measure your progress. Whenever you 

begin a project, it helps to know where you are starting from, so take a little 

time to collect some basic information. 

 

Where does your site rank now  

If you want to know where your website ranks now in the search results this 

site allows you to easily check website rankings in Google Yahoo, and 

Microsoft 

http://www.sitereportcard.com/checkranking/
 

Which of your pages have been indexed? 

 

First, go to Google. Type site:yoursite in the Google search box. Not the 

address bar at the top. 

 

For example for www.christianlifecoaching.co.uk you would type 

site:christianlifecoaching.co.uk, you need to leave out the www. 

http://www.sitereportcard.com/checkranking/
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This shows you which pages have already been indexed by Google. Google 

has indexed around 150 pages on this site, and lists each one in response to 

the query. I suggest you check periodically to see how many of your pages 

have been indexed.  

 

Next, again in Google, type in one of your keyword phrases, for example, 

Christian life coach to see whether or not your site appears on the first two 

pages of results.   

 

Do this again for two or three of your keyword phrases. I would advise 

aiming to optimize for just two or three of your keywords or phrases to begin 

with. 

 

Do the same thing at Yahoo and Bing and record your results.  

 

The reason I suggest you do this manually is that it will give you an 

opportunity to check competing sites. 

How many incoming links have you got? 

 

One of the easiest ways of discovering how many incoming links your site has 
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is to go to http://linkpopularity.com 

 

Type in your website address, then click the button and you'll see links to the 

three major search engines. Click on each and record the number of incoming 

links showing in each search engine. 

 

 
 

You just click on the links next to Google, MSN and Yahoo to view your 

results. You never see as many links recorded for Google, they seem to take 

a long time to update results. Yahoo is probably the best measure. 

  

You can have the results emailed to you each month. (When the monthly 

email arrives that could be your prompt to check out your statistics on Google 

analytics, more about this later.) 

 

Note that internal links count, too. Each time you link from within your own 

site to another page on your site, it counts as a vote for your page. 

Incoming links play a very important part in search engine ranking. If you 

want to know how many you need, take a look at your competitors. Put each 

of your targeted keyword phrases into Google and note the URLs (website 

addresses) on the first page of results. 

http://linkpopularity.com/
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Go to www.linkpopularity.com again and type in these URLs one by one. It 

will show you how many links your competitors have and then you’ll know 

how many links to you need to aim for to have a better chance of getting on 

the first page of results. 

 

If You Haven’t Yet Got A Website These Are The Basic Building Blocks 

Choose a profitable niche  
 

In this section we’re going to look at how to find a profitable niche and make 

sure there is a market for what you plan to offer. 

 

A niche is simply a specific area of expertise or a focused body of knowledge. 

For example, self-esteem, time management, work at home mums, article 

writing and marketing…  

 

A niche can be even more tightly focused, time management for work at 

home mums, business coach for dentists…  

 

Marketing experts recommend that you build a niche site rather than try to 

appeal to everyone. Having a niche makes marketing easier and helps you to  

position yourself as an expert. It’s a matter of being a big fish in a small pond 

rather than a small fish in a big pond! 

 

One of the first things to consider when building your website or starting a 

blog is that you want to create a site that people are actually searching for in 

a niche that is in demand.  
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I don’t want you to put hours of work into something only to find that you 

have no takers, you need to be sure that people are searching for what 

you’re offering. 

 

If you write your pages around keywords that people aren’t actually using to 

search for what you have to offer, your site will be like a ghost town. 

 

If you want your website to be found, you really do need to spend time 

researching keywords, there is no escaping it. If you want to rank highly in 

search engines you can’t afford to guess at your keywords. You need to be 

sure that enough people are searching using your chosen phrases. 

   

Keywords and competing websites 

 

Before you write web pages or modify existing pages, you need to discover  

 

 How many people are searching using your planned keywords 

 How many competing websites there are 

 

When you’re doing keyword research keep in mind that people don’t always 

use the words that you think they will type in. You need to get into the mind 

of your potential clients and customers. They tend to type in their problem. 

 

What problems do your target market have? 

 

You need to discover the phrases that people use to search for the solution to 

their problem. A good way of doing that is to actually ask people. 
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Market research – connect with people in your target market 

 

If you don’t have a group of people you can ask, listen in to conversations in 

relevant forums. Note what problems people are facing and what words they 

use to talk about them. 

 

• Go to Google and Yahoo look up your keyword + forums.  Visit relevant 

forums and ask people what they want. 

 

Find groups and communities based around your niche and see what they are 

talking about and what sort of questions they are asking 

 

• http://groups.google.com  

• http://groups.yahoo.com/  

• http://www.boardtracker.com 

 

If you want to know what’s popular now take a look at 

 

• http://buzz.yahoo.com 

• http://www.google.com/press/zeitgeist.html  

• http://hotsearches.aol.com 

• http://www.google.com/trends 

• http://www.amazon.com/gp/bestsellers 

• http://answers.yahoo.com 

 

This will give you a good idea of whether it’s worth pouring your energy into 

your chosen niche or whether you need to think again. If there is a lot of 

competition and you can’t position yourself differently, or do a much better 

job, you need to go back to brainstorming. 

http://groups.google.com/
http://groups.yahoo.com/
http://www.boardtracker.com/
http://buzz.yahoo.com/
http://www.google.com/press/zeitgeist.html
http://hotsearches.aol.com/
http://www.google.com/trends
http://www.amazon.com/gp/bestsellers
http://answers.yahoo.com/
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Think about what you can offer based on the needs that you discover 

 

• What issues are they struggling with? 

• What do they really want? 

• Why do they need what you offer? 

• What will it do for them? 

• What will their life be like without your solution? 

 

People don’t buy what they want – they buy what they need 

 

Your strategy needs to be 

 

• Discover what your target market need 

• Create products or services that meet their needs 

• Create web pages that focus on those needs  

 

Make yourself stand out from the crowd 

 

If there is a lot of competition for the keywords you plan to target don’t 

automatically count yourself out. Not all websites do a good job of optimising 

their site or marketing and driving traffic or building a relationship with their 

visitors. You just need to give people a reason to choose you rather than 

someone else.  

 

How can you stand out? 

 

Give more than just the product or service – over deliver. Provide solid 

information. Offer question and answer sessions with you. That can easily be 

done using   

http://lynnelee.com/instantteleseminar


 

                   
        

25

• Free teleseminars  

• A forum  

• An interactive blog or Facebook Fan Page 

 

Anything you’re comfortable with that will help you to build a relationship 

with your target audience. Marketing is about building relationships with 

people. People buy from people they trust. 

 

I have a friend who offered free technology seminars and as a result, is now 

earning over $10,000 a month. She didn’t start out doing that. She offered 

what she thought people wanted, discovered that they preferred something 

else and so began to focus on what they actually wanted. Now she has a 

thriving business. 

 

You’ve got an idea for a niche - How do you know if your niche will 

work? 

 

Do research to see if people in your niche are already making money. Have 

they got a product funnel – different levels for people to access their 

services? This would be a good indication that there is money to be made. 

 

A profitable niche lends itself to having different price level of 

products or services 

 

• E books 

• E-courses 

• Workshops 

• Teleseminars 

• Coaching programmes 

http://lynnelee.com/instantteleseminar
http://lynnelee.com/fanpagesuccess
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• Group coaching 

• One to one coaching 

• Mentoring 

• Live events 

• A range of physical products. 

 

Look at your chosen keywords and see if people are using pay per click to 

advertise. Are there Google ads on the search results pages? Click through on 

the ads and see what people are selling.  

 

For example if you were researching virtual assistant which currently gets 

about 22,000 searches a month, you would put virtual assistant in the 

Google search box.  When the results come up, you would look to see if there 

are Google ads on the search results page.  
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Notice all the sponsored links across the top and down the right hand side. 

They suggest that there is money to be made. 

 

There will be competition if you’ve chosen a viable niche, competition is a 

good sign, just make sure you give your target market a good reason to 

choose you.   

 

What is going to help you to stand out? How will your unique approach set 

you apart? 

 

Remember, people will only buy things that offer a solution they 

need. 

 

Your business will be more profitable when you focus on the products and 

services your niche most want and need. Your customers will take less time 

to decide and you will have a shorter sales cycle. 

 

When preparing the content for your website ask yourself 

 

 Who is my market? 

 What is there problem? 

 How can I help solve it? 

 

Something to consider 

 

Have your target market got the financial ability to buy?  Make sure the 

people you target are prepared to put money into solving their problems. The 

pain needs to be great enough to prompt them to spend money on a solution. 

You need to target buyers rather window shoppers or freebie seekers. 
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Things to consider when choosing a viable target market 

 

 Is the market showing signs of growth? 

 How sustainable is this market? 

 Is it large enough to support business now and in the future? 

 Do you have the necessary skills, knowledge and expertise to reach this 

market? 

 What are other people in your niche not offering that people want? 

 

When you identify a need that isn’t being met you have an opportunity to 

carve out a profitable niche for yourself. 

 

Is your target market actually looking for what you have to offer?  

 

You’ll find it easier to connect with potential customers through one of these 

top ten motivators  

 

• Avoiding pain 

• Making money 

• Saving money 

• Saving time 

• Making their work easier or better 

• Improving themselves or their relationships 

• Communicating better 

• Reducing stress or handling it better 

• Being healthier or looking younger 

• Doing something important with their life 
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If you can tie in what you’re offering to one of these motivators you’re almost 

guaranteed to make money. 

 

Don’t get stuck in the process of choosing a niche 

 

It’s better to choose a niche even if you’re not quite sure than not to get 

started, you’ll soon discover whether your chosen niche works or not. If 

you’re not sure, try it and see, you can always change your focus. Don’t let 

indecision stop you from getting started. You will learn a lot in the process 

and be able to use what you’ve learnt when you establish yourself in a new 

niche or refocus your existing one. 

 

My first site was very general; in the process of starting out I discovered 

what people wanted and what I like to do; now I offer a different mix. My 

business looks very different now than it did when I began. 

 

Don’t force yourself into a niche that doesn’t really suit you 

 

If you’re not really interested in a particular niche don’t force yourself to go 

into it just because it looks like there’s money to be made. Choose a niche 

that’s particularly suited to you and your talents. 

 

• What is attractive to you about what you do? 

• What do you bring to it? 
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Choose your target market first and then create the solution.  

 

If you start out with the solution in mind you will need to find a market to fit 

it and you might discover that there is no market and that you have wasted 

your efforts. 

 

 What problem will you address? 

 What will your solutions be? 

 

Market the solution – not yourself or your business, and if you are a coach, 

don’t market coaching, market the solution you offer. 
 

Make sure your site talks about your customer and the solutions to 

their problems. They need to know that you know who they are and what 

their problem is and that you have a solution to offer.  
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CHAPTER 3 

MORE BUILDING BLOCKS 

 

It’s Time To Do Some Keyword Research 
 

If you want more potential customers to find your website you need to 

provide them with specific, effective signs that will direct them right to your 

site. You can do this by targeting carefully chosen keywords. 

Find the right words or phrases, and you will get an increasing number of 

visitors. But if your keywords are general or over-used, people are unlikely to 

find their way to your site because you’ll find it hard to get ranked on the first 

page of search results. 

What Are Keywords?

Keywords are the words that people use to find you when they are searching 

online. A keyword is a word or phrase that people use to find web pages 

relevant to what they are looking for.   

When you put a keyword into a search box, the search engine finds all the 

web pages that contain the keyword, or keyword phrase, and lists them in 

the form of search results. They list the most relevant search results first. 

Keywords tell search engines what your page is about. When you’re creating 

a web page, finding the right keyword to focus the page on is crucial to your 

page being found. 
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Before you start building your website you need to brainstorm synonyms and 

combinations of terms to find words and phrases that describe your 

information or product. This will help you to identify the words potential 

visitors use to find what they are looking for. 

Your keywords are the foundation of your marketing strategy. Take time to 

choose them carefully, if you don’t, the right people may never get the 

chance to find your site. The first step in plotting your strategy is to gather 

and evaluate keywords and keyword phrases. 

You probably think you already know EXACTLY the right words for your 

search phrases. Unfortunately, if you haven't done keyword research, you 

may be WRONG.  

You may not be the best person to choose the most efficient keywords. You 

need to be able to think like your customers, it’s best to ask your target 

market. 

Instead of making a list of potential search words and phrases yourself; ask 

for words from as many potential customers as you can. You may find that 

your understanding of your business and your customers' understanding is 

very different. 

You will find the words you gather from them are words and phrases you 

probably wouldn’t have considered. So, ask people. Go into forums and find 

the problems that your target market is talking about. You’ll find key phrases 

you hadn’t thought of when you do this. 

Once you’ve collected keywords and phrases from outside sources, add your 

own keywords to the list. Then do some evaluation. 
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This will help you to narrow down your list to a smaller number of words and 

phrases that will direct the highest number of quality visitors to your website. 

When you’re evaluating the effectiveness of keywords, bear in mind three 

things: popularity, profitability, and relevance to your niche. 

Keyword research will help you to discover what language and terminology 

your target audience is more likely to use when using search engines to look 

for what you offer. Potential visitors tend to type in a natural question or a 

collection of words related to their problem. 

 

You need to create a master keyword list of possible search terms 

 

Research to find as many possible keywords as you can. This will be the 

foundation of your master keyword list. You’re looking for different keywords 

for different pages on your website. 

 

Use the information you have gathered from  

 

• Forums 

• News sites 

• Magazines 

• Surveying your target audience 

• Checking out your competitors to see what words they use 

 

Remember while you are researching keywords you need to think like your 

target market. 
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You need to  

 

 Investigate the number of searches for each potential keyword phrase  

 Evaluate the competition for each term 

 Use variations of the words you find, investigate singular and plurals 

 

Then examine your list and choose keywords that have a lot of searches but 

not much competition. 

 

For basic keyword research I recommend 2 free tools: 

 

https://adwords.google.com/select/KeywordToolExternal

 

http://freekeywords.wordtracker.com/

 

If you want to do more in depth keyword research and save yourself some 

work I suggest you use Wordtracker or Nichebot. They both offer a free trial 

of their full tool. 

 

• http://lynnelee.com/wordtracker7daytrial/ 

 

• http://lynnelee.com/nichebot 

 

Targeting The Right Keywords And Keyword Phrases 

 

Before you write web pages or modify existing pages, you need to discover  

 

 How many people are searching using your planned keywords 

 How many competing websites there are 

https://adwords.google.com/select/KeywordToolExternal
http://freekeywords.wordtracker.com/
http://lynnelee.com/wordtracker7daytrial/
http://lynnelee.com/nichebot
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Don’t be tempted to skip this step and shoot in the dark. If you want to rank 

highly in search engines you can’t afford to guess at your keywords. You 

need to be sure that enough people are searching using your chosen phrases. 

 

If you optimize your pages for the wrong keywords you won’t get many 

visitors. To make sure your site is found by search engines you need to take 

time to choose your keywords carefully before you start creating your site.  

 

If you spend time designing your site around keywords that you think are 

good but that people aren’t actually searching for, you won’t get many 

visitors. Your potential visitors will end up on your competitor’s site because 

they did a better job of researching keywords. 

Knowing what keywords to target is very important, your site needs 

to provide what people are actually searching for. 

Yet when deciding on keywords, it's not enough simply to choose words and 

phrases that people are searching for. You want your page to rank close to 

the top of the search engine results so that people will find you and click 

through to your site. 

As you brainstorm keywords, look for words you can use that have high 

demand and low supply. Profitable keywords are ones that have a high  

demand - lots of people searching for them - but low supply - there aren’t a 

lot of existing pages.  

 

When you’re doing keyword research bear in mind that people don’t always 

use the words that you think they will type in. You need to get into the mind 

of your potential clients and customers. As I’ve already mentioned, they tend 

to type in their problem 
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What problems does your target market have? 

 

• What issues are they struggling with? 

• What do they really want? 

 

Think about what you can offer based on the needs that you discover. 

 

• Why do they need what you offer? 

• What will it do for them?  

• What solution will it provide? 

 

People don’t buy what they want – they buy what they need 

 

Find out what your target market need, create products or services that meet 

their needs and create web pages that focus on those needs.  

 

If there is a lot of competition for the keywords you plan to target 

don’t automatically count yourself out. Not all websites do a good job of 

optimising their pages or marketing their site and driving traffic, or building 

a relationship with their visitors. A quick look at the first few pages of search 

results for your chosen keyword phrase will help you to see that you can do a 

much better job than some of the sites already listed there  

 

Keyword Research  

Keyword research is an essential part of making sure search engines find 

your website when they’re looking for the most relevant results. I know I’m 

repeating myself but I can’t emphasize enough that thorough keyword 

research is a vital step, without it you won't know what words to build your 
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pages around. If your web pages aren't focused on the right keyword phrases 

your site won’t show up in search results.  

When you’re researching keywords, start with simple terms that describe 

your market or product and then narrow down to specific phrases. 

 

Keyword research usually starts off with a seed list – general words that send 

you down paths you might not have considered. The better your seed list, the 

more likely you are to generate a comprehensive profitable keyword list. 

 

If you use the Wordtracker tool, it will come up with synonyms and phrases 

that hadn’t occurred to you. Put in a seed word, for example, coaching, and 

Wordtracker will list related phrases that are actually searched for and tell 

you how many times that phrase is searched each day. 

 

I highly recommend you take advantage of either Nichebot’s $1 trial or 

WordTracker’s free trial and do your keyword research during the trial period. 

They are great tools and you'll get much more extensive information from 

using WordTracker or Nichebot than you will by just using the free tools. It's 

worth setting aside a few hours and allowing yourself to explore possibilities 

that probably haven’t occurred to you.  

When you enter a single keyword, WordTracker returns a stack of linked 

keywords, along with the number of searches that have been made for each 

of those keywords. You can select any one of those words and WordTracker 

will research and calculate the KEI, Keywords Effectiveness Index.  

The higher the KEI, the more popular your keywords are, and the less 

competition they have. This means you have a better chance of getting listed 

on the first page of Google. 

http://lynnelee.com.nichebot/
http://lynnelee.com/wordtracker7daytrial
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The basis of a profitable keyword is supply and demand. The supply is the 

number of websites that turn up in a search for the keyword; you want the 

number of competing site to be relatively low. The demand is the number of 

people searching for a keyword; you want that number to be high. 

WordTracker does the brainstorming work for you by finding related 

keywords that probably wouldn’t occur to you and then performs behind the 

scenes calculations to help you see at a glance which keywords have less 

competition and will be easier to rank on the first page of search results.  

You can work out the profitability of a keyword yourself using the free 

keyword tools and Google. It just takes more time. If funds are low this may 

be the way to go, but you will save time and get better information using the 

full WordTracker service. You can sign up here for the  

WordTracker free trial 
 

Important Keyword Research Tip 

 

Instead of telling the keyword research tools what keywords you think are 

important, let them tell you. Rather than putting in something like confidence 

coach, try researching confidence and let your chosen keyword research tool 

suggest phrases that are actually being used to search that you probably 

hadn’t thought of.   

 

For example, when I put confidence into the free wordtracker tool and 

weeded out irrelevant phrases, this is what was left 

 

 

 

http://lynnelee.com/wordtracker7daytrial
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confidence 475 

self confidence  220 

self confidence building  145 

confidence building  137 

how to have confidence  49 

building self confidence  44 

how to build confidence  31 

building self confidence and personal poise  29 

building confidence 28 

overcoming shyness and building self confidence  28 

improving self confidence  27 

confidence building programs  26 

confidence in verbal communication  23 

how to build self confidence  22 

how to gain confidence 22 

confidence building solutions 21 

gain confidence 17 

self confidence building techniques  17 

improve child's confidence  16 

build confidence  15 

gaining self confidence 14 

self confidence building programs  
13 
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confidence in the workplace 12 

confidence building techniques  11 

confidence course  11 

how to gain self confidence  10 

lack of confidence 10 

speaking with confidence  10 

 

When I searched for confidence coach these are the results that Wordtacker 

gave me: 

confidence coach and toronto                     5 

julia confidence coach                     2 

 

By broadening the search to confidence I discovered many more of the 

phrases that people are actually typing in when they are struggling with 

confidence. 

 

Try not to guess at the keywords that you think people will use based on your 

experience. Explore keywords that are common, everyday terms, they might 

connect in surprising ways.  

 

If you already have a website and some of your pages rank for a keyword, 

then search engines already trust your site for that keyword. Build on your 

success and use keyword research tools to help you expand the areas where 

you are already having success. 
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Extensive keyword research  will help you to: 

 

Optimize your site content using the most effective keywords for your 

product and services. Generate hundreds of relevant keywords to help you 

improve your website, find niche opportunities and cash in on them before 

your competitors. Keyword research will help you to improve your search 

engine rankings by giving you the right keywords to target. As a result, you'll 

get more visits to your website and more potential people to buy your service 

or products. 

Profitable Keywords 

Once you’ve researched your keywords you need to work out which of them 

are more likely to be profitable. Once you’ve discovered how many times a 

keyword is searched for, you need to see how much competition there is. If 

you are using the free WordTracker tool, I suggest the following method. 

Using the keyword phrase life coaching as an example, go to  

http://freekeywords.wordtracker.com  

and enter the phrase life coaching.  

The results show you the phrases people are searching for and roughly how 

many people search for the phrase each day. Note relevant phrases and the 

number of searches. This isn’t a scientific approach, as Wordtracker doesn’t 

have all the searches made on the internet in its database. However, it will 

give you a good idea of the most popular searches. 

 

 

http://freekeywords.wordtracker.com/
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A quick search on Wordtracker for “life coaching” showed 

life coaching  

life coaching online 

christian life coaching  

366 

83 

34 

how to start a life coaching business 34 

catholic life coaching  33 

life and executive coaching 33 

professional life business coaching  33 

spiritual life coaching  24 

work life balance coaching  22 

family life coaching  19 

empowerment life coaching  18 

life coaching tools  13 

life coaching courses  12 

life coaching program  6 

life skills coaching 6 

executive and life coaching   

personal life coaching 

5 

3 
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The numbers next to each phrase are the number of searches each day for 

the phrase "life coaching" and some associated phrases. This is the demand 

for the keyword phrase.  

Once you know what people are actually looking for, a Google search will 

show you how many web pages there are for each of the keywords. 

 Go to Google http://www.google.com  

 Type in the keyword or phrase 

 Record the number of web pages containing that word or phrase  

A quick search at Google reveals the competition for the keyword or phrase:  

Life coaching    15,700,000 

personal life coaching 31,900,000 

Life skill coaching  17,300,000 

Christian life coaching 3,340,000 

Executive life coaching 5,800,000 

Spiritual life coaching  1,250,000     

Life coaching and personal life coaching are general terms and there is a lot 

of competition. It will be much easier to get on the first page of search 

results if you target a more specific niche with significantly less competition.   

An even better gauge of profitability 

 

You can get Google to display only web pages that have the keywords in the 

title of the webpage. This will give a much better estimate of the number of 

sites actively targeting your keyword phrase. This is because it excludes all 

http://www.google.com/
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the pages that simply have your keywords somewhere on the page and just 

displays results that have the phrase in the page title. 

 

To discover how many pages are actually focused on life coaching rather than 

just having the phrase somewhere on the page, go to Google and type 

allintitle:life coaching.  

 
 

Note that the competition has dropped from 15,700,000 to 1,870,000. This is 

still fairly high, but the competition isn’t as fierce as first appears.  

 

When you type in allintitle:executive life coaching the real competition drops 

dramatically from 5,800,000 to just 133,000 

 
 

It is much easier to get listed on the first page of Google when you choose a 

more specific less competitive phrase. The lower the competition, the more 

likely you are to succeed with a keyword or keyword phrase, simply because 

there will be relatively few pages focused on the keyword phrase.  

 

It is much easier to start with words that have less competition; these are 

the phrases you want to major on when building your web pages. Once you 
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begin to get more visitors to your site, you can consider focusing your efforts 

on some of the more popular keyword phrases.  

 

Though it is worth bearing in mind that even where the numbers are high and 

there is more competition, many of the websites will not be optimized for the 

keywords. When you build your fully optimized page it will be relatively easy 

to rise above the competition and rank on the first page of search results, 

especially if you work on building lots of quality one way links to your site. 

 

Aim to research at least 100 keywords and decide on your top 10. 

 

If this seems like a lot of hard work, and you would like to save time and 

don’t mind investing a little money, I highly recommend that you use the full 

Nichebot or Wordtracker tool  Alternatively hire someone to do the keyword 

research for you or invest in one of my already done for you keyword 

research packages. 

 

Once you have a list of profitable keywords, it's time to research your 

competition. You do this by clicking on the websites that show up on the first 

page of results for your keyword phrase and noting what other websites offer 

and how they offer it. 

 

Investigate your competition carefully and then consider these 

points:  

 Could you do a better job? 

 Could you approach the topic from a different angle? 

Could you get more links to your web site? 

 

http://lynnelee.com/nichebot
http://lynnelee.com/wordtracker7daytrial
http://www.optimizeyourwebsiteblog.com/seo-services.html
http://www.optimizeyourwebsiteblog.com/seo-services.html
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Google Page Rank 

 

Page Rank is Google's way of giving a value to how popular a website is. It is 

based on the number of websites that link to the site. Generally, the more 

links there are pointing to a website, the higher the page rank will be. Page 

Rank is one of the many factors that Google takes into account when listing 

websites in search results.  

 

Google assumes that when a web page links to another web page it’s "casting 

a vote" for the webpage. The more votes you have for your webpage, the 

higher your Page Rank will be.  

 

When ranking your page, Google considers the importance of the other 

website pages linking to your web page. If the web page that links to you has 

lots of web pages linking to it, that link is considered more important and 

helps to increase your Page Rank. The only way to increase your website’s 

Page Rank is by creating more links to your page.  
 

If you want to see a web site’s page rank at a glance, you need to install the 

Google Toolbar on your computer. You can get that free here 

 

http://toolbar.google.com

 

When you have the Google toolbar installed, it’s easy to see how many links 

there are pointing to the site. You just click on the down arrow where it says 

page rank and then click on backward links. 

If you’d rather not download a toolbar, you can check Google page rank using 

this link.  http://www.prchecker.info/check_page_rank.php  

http://toolbar.google.com/
http://www.prchecker.info/check_page_rank.php
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Or you can check the incoming links using this tool 

http://www.seochat.com/seo-tools/link-popularity/ or you could use the 

search box on the Google home page and type, link:website address, 

inserting the address of the website you want to check without the http: and 

www, for example link:christianlifecoaching.co.uk 

If you have the Google toolbar installed you can easily see the page rank 

figure by hovering your cursor over the green bar on the Google toolbar. 

Google has a Page Rank of 8 

 

 
 

If a site’s page rank is 3 or less, you have a very good chance of ranking 

higher, especially if you follow the steps outlined here. If the page rank is 4 

or above you may have to work a bit harder, provide lots of optimized key 

word rich pages and make sure you have more quality incoming links than 

your competition. 

 

Brainstorm Ways To Grow Your Website Using Your Keywords 

 

Once you know the most profitable keywords, brainstorm ways that your 

website could grow using these keywords while staying true to your niche.  

Keep your brainstorming work organised so that you can easily build on your 

ideas and plan to create pages built around your most profitable keywords. 

 

http://www.seochat.com/seo-tools/link-popularity/
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Once you have completed your research, divide up your phrases, and plan to 

create a content page for each phrase. You can then optimize each page for 

your chosen phrase. Resist the temptation to put all your keywords on all 

your pages. Every page you build has the potential to rank well for its own 

keywords, so you need to focus on one or two keyword phrases per page. 

 

Again, your steps should be: 

 

• Do thorough keyword research  

• Find as many relevant search phrases as you can and start optimising 

your pages  

• Assign one or two keyword phrases to each page 

• Focus the page on those keyword phrases 

 

I used Site Build It for every aspect of my first website. If your technical skills 

are limited, it is worth exploring. Their toolbox includes BrainStormIt, a 

powerful tool that helps you to research keywords, compare them and 

discover keywords that will give you more success.  

Site Sell also has a great tool for researching on the web called Search It. 

You’ll find Search It  is a very useful resource for brainstorming, domain 

naming, competitive research, adding new ideas to an existing business, 

researching keywords and much more. The added bonus is that you can use 

it for free.  

Choose Your Domain Name Carefully 

 

The next factor to consider is your domain name. A domain name is your 

online address. It helps to create your online identity and, to a measure, it 

http://www.sitesell.com/transformation1.html
http://searchit.sitesell.com/transformation1.html
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helps search engines decide how relevant you site is when they choose which 

sites to list in response to an online search. 

Don’t even consider getting .tv or .biz, .org, .net... I strongly recommend 

that you buy a dot com domain. 

 

Why is it so important to choose a dot com?  

 

When you think of a web address, what do you automatically think of? A 

name ending in dot com. If you choose a different ending some of your 

prospective customers will end up on your competitors’ sites.  

 

Before you buy a domain name, you need to discover the keywords your 

prospects use when they search for your niche and then craft a domain name 

using some of those keywords as a foundation. Consider the words people 

will use when they search for information. You need a domain name that fits 

your niche, describes what you offer, yet isn’t too long. 

 

When you are choosing your domain name it might help to write out your 

Unique Selling Proposition. When you are clear about what you have to offer 

it will be easier to spot your near perfect domain name. 

Some Points To Consider When You Choose Your Domain Name 

 

• Try to choose a domain name that is memorable, easy to spell and easy 

to read.  

• If you can find a domain name which includes one or more of your 

profitable keywords, that’s an added bonus that will help bring visitors 

to your web site. I never buy a domain name that doesn’t have my 

keywords. 

• The shorter and more memorable your domain name the better. 
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• The non-hyphenated form of your chosen domain name may no longer 

be available so you might decide to include hyphens to get the domain 

name of your choice. I prefer to avoid hyphenated names because it's 

easy to forget the hyphens when typing in a name. Potential visitors 

could leave out the hyphens and end up at your competitor's site!  

Keyword research tools 

http://freekeywords.wordtracker.com

https://adwords.google.com/select/KeywordToolExternal 

 
http://lynnelee.com/wordtracker7daytrial when you sign up for the free trial, 
make good use of their video tutorials and keyword research guides.  
 

http://lynnelee.com/KeywordDiscovery  

 

http://lynnelee.com/KeywordElite

 

http://lynnelee.com/nichebot this is the tool that I use. It offers much more 

than keyword research. I recommend that you try different keyword research 

tools and see which you prefer. Most of them offer a free trial of the full 

version or have a lightweight free version. 

 

 
 
 
 
 
 
 
 
 
 

http://freekeywords.wordtracker.com/
https://adwords.google.com/select/KeywordToolExternal
http://lynnelee.com/wordtracker7daytrial
http://snipurl.com/freekeywords
http://lynnelee.com/KeywordDiscovery
http://lynnelee.com/KeywordElite
http://lynnelee.com/nichebot
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CHAPTER 4 
 

 

BUILDING YOUR PAGES 

 

View The Source Code 

 

Every website is created using a programming language called HTML. Hyper 

Text Markup Language allows you to make your web page look the way you 

want it to look. Web browsers are designed to read the HTML and display 

your page as you want people to see it.  

 

To see the HTML code used to create a webpage, right click on white space 

on the page and choose ‘view source’. This will open up a text file in notepad 

and you will be able to see how well your competition has optimized their 

pages.  

 

You can learn a lot from your competition by looking to see what they did and 

didn’t include when they built their pages. It’s worth analyzing the top ranked 

sites for your keywords to discover what they’re doing. Once you know, you 

can make sure your do those things too but even better than they did.  

 

Things to look for 

 

• Has the page got a title tag? 

• Have they used their keywords in the title? 
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• Is there a description? 

• Have they used their keywords in the description? 

• Are they using <h1> tags for the headline? 

• Are the keywords in the headline? 

• Are any of the main keywords in sub-headings, in bold or italicized or 

contained in a text link?  

• If they are using images have they used <alt> image tags using the 

main keyword? 

• Have they put the main keyword at the beginning of the copy and again 

at the very end, and evenly sprinkled the main keywords throughout 

the page? 

 

The idea of looking to see what the top ranking site’s have done is to find out 

exactly what they've done and do it even better so that you can rise above 

them in the search results. 

 

Build Pages Around Keyword Demand 

 

Search engines determine how high you are listed in a search based on a 

combination of the following uses of keywords. 

 

• Keyword in the URL (website address) of the page 

• Keyword displayed in the title of the page – this is the text that displays 

at the top of the window and is the first line in search results. 

• Keyword in the page description 

• Keyword in the headline 

• Keyword in the first paragraph – specifically within the first 90 

characters and as close to the beginning of the first sentence as makes 

sense. 
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• Keywords in the body of the text – you need around 3% keyword 

density on the page as a whole 

• Keyword included in a text link 

• Keyword at the end of the page 

 

One of the reasons I used Site Build It is that is analyses each page for you 

and gives suggestions for how you can effectively use your keywords. 

 

For those of you without SBI there is another tool that will do a similar thing. 

You can use it to analyse your own pages and those of your competitors. 

 

Just follow the link and put in the URL of the page that you want to analyse. 

http://www.ranks.nl/tools/spider.html This tool will give you lots of valuable 

information. 

Optimizing A Page 

Whether you are creating a new page or editing an existing page, it's 

important to optimize the page for a specific keyword phrase. 

Points to remember  

 A specific keyword is a profitable word (based on your brainstorming 

results), around which you build the content of a page.  

 Only use one at most two specific keywords for each page.  

 A general keyword is a word with a broad meaning that is related to the 

specific keyword for that particular page.  

 People often use word combinations to search. This type of search term 

contains a specific keyword and a general keyword.  

http://www.sitesell.com/transformation1.html
http://www.ranks.nl/tools/spider.html
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Tags 

Each web page has document structure tags. Tags are commands or 

instructions placed within < >. For example,                              

<title>Website Optimization</title>  

<title> tells the computer to display the title, and </title> indicates that the 

title is complete. The tag with </> is the closing tag. 

There are two kinds of tags, header tags and body tags.  The header contains 

the page title and other tags used by the search engines. The only header tag 

read by your visitors is the title tag which appears in the top of the browser 

window. 

<title>Internet Marketing for Beginners – internet Marketing First Steps</title> 

  

Here are some examples of header tags. 

<html> 

<head> 

<title>Christian Life Coaching - Coaching from a Christian Perspective with Lynne 

Lee</title> 

<meta name="Description" content="Christian Life Coaching provides everything you need 

to start coaching yourself from a Christian perspective. Coaching resources with a Christian 

foundation."> 

<meta name="Keywords" content="christian life coaching,christian life coach,coaching from 

christian perspective, UK”> 
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Header Information 

There are 4 major parts to the search engine information section of your web 

page. 

 File Name  

 Page Title  

 Keywords  

 Description  

File Name 

Your specific keyword for the page forms its file name which becomes part of 

its URL. 

Let's say that your specific keyword is "Christian meditation." 

The file name would be christian-meditation.html"  

If the website was http://www.christianlifecoaching.co.uk, the URL for this 

page would be  

http://www.christianlifecoaching.co.uk/christian-meditation.html 

Obviously, your human visitors are not interested in the file name, but the 

search engines take notice, and it helps your ranking if you name your file 

correctly and use your specific keyword.  

Tips 

 You can't use the same file name twice. So vary your wording if you 

write a second page about the same thing. 
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 If your keyword is actually a two-or-more word phrase, join the words 

with dashes, or just run them together so that you create a single 

word.  

For example, if the specific keyword phrase is "build your faith". You would 

use "build-your-faith" for the file name and create this URL 

http://www.christianlifecoaching.co.uk/build-your-faith.html  

Develop the habit of consistently naming your files this way. It is worth doing 

it right. It doesn’t take any extra time and some search engines just might 

add points for relevance. 

Page Title 

The title tag tells the search engines what your site is about. The title forms 

the first line in search results and appears at the very top of your browser 

window. Most people never actually see the title once they are on your page.  

Why not? Visitors tend to look at the headline of a page, not at the top of the 

window. 

However, the page title is very important. It is the first thing the search 

engines look for when they scan your page. If your web page focuses on 

building confidence the search engines need to know that. Make good use of 

your keywords in your title. I like to weave my keywords in twice if possible. 

Search engines give special emphasis to the words you use in your title when 

they rank for relevance. Search results display your page title in exactly the 

way you write it – it forms a link to your page. Make sure you have the words 

you want to be found for in the title. 
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For example, 

Christian Life Coaching – Personal Life Coaching from a Christian perspective with Lynne Lee 

 

Since your page title is the first thing that people read in the listings, it must 

suggest something of value to potential visitors. You have a whole line, make 

good use of it, and remember to use your keywords. Target two keywords 

per page. Select one primary keyword and one secondary keyword. The 

primary keyword has the most competition and the most potential traffic. The 

second keyword will have less competition and less traffic. 

Tips 

 Weave your specific keyword once, no more than twice, into your page 

title, near the beginning (first or second word is ideal).  

 If you put your keyword in the page title twice, you could use a 

variation of your keyword for the second occurrence. For example, 

coach and coaching. 

The page title plays an important part in how search engines rank search 

results for your keyword. It also helps convince potential visitors to click 

through to your page when they look at the search results. Give your visitors 

a reason to click through to you rather than your competitors. 

Look at what people in the top positions have done. You can view the details 

of their site by right clicking and selecting ‘view source’. 

Model your site on the best of what you find whilst staying true to yourself. 

By the way, you’ll be surprised at how many people don’t have a title tag. 

Make sure you’re not one of them. 
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Keywords 

Most people never look at your keywords unless they right click and ‘view 

source’. However, search engines use keywords to help determine relevance, 

that's why they are important.  

Each of your site's pages must focus on one or two specific keywords and 

their variations. Don't dilute your specific keyword by entering lots of other 

words into this tag. Only enter words related to your specific keyword for that 

page. 

Start with your specific keyword - always put it first. Following that, you 

could add an important two or three word phrase that contains a slight 

variation of that word, general keywords that are related and common 

synonyms for your specific keyword. Only put keywords into the keyword tag 

if they actually appear on your page. 

For the sample page from above, I entered these keywords... christian life 

coaching,christian life coach,life coach,coaching from christian perspective,personal life 

coach,UK 

If you viewed the page source code (on your browser's toolbar, select "view" 

and then "source"), you would see this 

<meta name=”Keywords” content=”christian life coaching,christian life coach,life 

coach,coaching from christian perspective,personal life coach,UK”> 

Tips 

 When a keyword is a two-word phrase, place the comma after the 

second word   

 Never repeat your root keyword more than three times.  
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Each time you build a new content page, you could experiment a bit. Vary the 

numbers of keywords you use and use different word combinations.  

Experiment with your keywords to establish what works best for your niche 

and topics. You can make changes any time you want to. 

Page Description 

Your description is an advertisement for your page. Visitors see your 

description underneath the title in the search results; they don’t see it on 

your page.  

Search engines use your description in the listing on a search results page. 

The description forms the second half of what searchers see in a search 

engine's listings and your page title forms the first half. 

Make sure the description is attractive, without being misleading. Give people 

a reason to click through to your page. Offer something that will be of benefit 

to your potential visitor. What’s in it for them? This description is not about 

you.  

<meta name="Description" content="Christian Life Coaching provides 

everything you need to start coaching yourself from a Christian perspective. 

Discover who you are in Christ and live your life as God intended."> 

Make sure you follow through on what you promise in your description, don’t 

disappoint your visitor. 

Tips 

 Do not simply repeat your page title. The reader will just see the 

same phrase twice in the listing. That's wasting valuable words.  
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 Put only one space between sentences, not two. This saves a 

character.  

 Don't overdo the use of your specific keyword. If you repeat it 

excessively, the search engines will penalise you. Use your specific 

keyword at least once, twice if it sounds natural. 

 Tell the reader what's in it for them. Blend one or two uses of your 

specific keyword with general keywords and common synonyms.  

Search engines don't seem to weigh the description heavily in their relevance 

rankings so concentrate your writing efforts on getting people to click through 

to your site. 

Some search engines don’t use your description in the listings on the search 

results pages. Instead, they use the first 150-200 characters on your web 

page to construct the description in your listing. I suggest you consider using 

roughly the same material in your description as you do for your headline and 

opening sentences.  

Page Headline 

H1 tags <H1></H1> are almost as important as title tags. H1 tags display 

text as a headline and the headline tells the search Engines what your page is 

about. So make sure you put your keywords in H1 tags when you create the 

headline for your page. 

Every webpage needs to begin with a headline. The headline is often the first 

thing that your visitors read. Make sure you catch your visitor’s attention and 

draw them into the rest of your page.  

Some web pages make the mistake of not having a headline. People 

sometimes include a headline in the banner and start the page with text. The 
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problem with that is the search engines don’t see the writing in the banner as 

text; they view it as an image. You need a headline on your page, not just in 

your banner. 

How Do You Create A Compelling Headline? 

It's not complicated. Take a look at your competition and get some ideas. 

One way is to use part of your description entry and turn it into a headline. 

The headline needs to contain the specific keyword for the page and lead into 

the opening paragraph of the body copy. Put the specific keyword as close to 

the beginning as you can. 

Besides being important to your readers, headlines are also important to 

search engines. Because they are the first words on the page, the search 

engines interpret them as being significant. Only the page title is more 

important than the headline.  

Tips 

 Keep the headline less than 80 characters, 40 is good. Each space 

counts as a character.  

 If your headline is longer than one line, break it up so that the two lines 

are about equal length. Use the <br> HTML tag to insert a single line 

break. 

 Include your specific keyword once, not more than twice.  

 Use smaller, size 3, headlines to break up a long page, especially if you 

are introducing a new thought.  

 Try using upper and lower case to give your headlines more visual 

impact.  
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On average, five times as many people read the headline as read the body 

copy. If you want you visitors to stick around and read your content you 

must have a strong benefit laden headline.  

 

Your headline needs to answer the question “What’s in it for me?” 

 

I have a PDF with audio that will help you create effective headlines and write 

compelling copy, just right click on this link and download to your desktop  

 

14-Point Web Copy Analysis Of A Winning Site  

 

It covers things like 

 How to create a headline that grabs your prospects attention 

immediately. 

 What to write in your first sentence that compels people to keep 

reading (hint: your first sentence is one of the most critical aspects) 

 The simple “P-A-S” formula to winning copy. 

 How to create bullet points that whet your prospects desire for your 

product.  

And much more...it will help you to create a web site that sells. 

You might also find the Headline Analyser useful for testing the emotional 

appeal of your headlines, it’s free to use.  

 

http://www.aminstitute.com/headline/index.htm

http://www.seoissimple.com/14-PointWebCopyAnalysis.pdf
http://www.aminstitute.com/headline/index.htm
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The Body 

How you start the body or main text of a page is important. 

What you write at the beginning of the page will appear in some search 

engine listings so it needs to do the job of a good description and it needs to 

contain your keywords. 

Try to establish the main benefits of reading your page straight away. Answer 

the "what's in it for me?" question that is in your visitor’s mind when they 

arrive at your page. 

 Use a friendly, informed tone, active verbs and short sentences 

 Aim for no more than 4 or 5 lines in each paragraph  

 Try to break the text up with sub headings and bullet points 

 Create lots of white space and make the page easy to read 

Write each page with your specific keyword in mind. You need to start 

thinking like a search engine that’s checking for ranking criteria. 

The nearer your specific keyword is to the beginning of a page, the higher the 

search engine scores it. So try to include your specific keyword in the opening 

sentence of your opening paragraph, as close to the start as possible and 

within the first 90 characters. 

Use your specific keyword a bit more in your first paragraph and also in the 

closing paragraph. Then weave it throughout the rest of your text. Your 

scatter pattern should look something like an egg timer, more frequent at the 

top and bottom, and less, yet still present in the middle of the page. Don’t be 

tempted to over use keywords. The search engines penalize excessive use. 
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A General Guideline 

 Look for ways to repeat your specific keyword slightly more often than 

you normally would.  

 Blend in your general keywords too. This helps you score for word 

combinations, specific keyword + general keyword. 

 Choose general keywords likely to be associated with your specific 

keyword, and mix in some common variations of that specific keyword. 

You can add stop words such as, an, or, and, in, of … to awkward-sounding 

keywords to improve readability. Search engines generally skip over stop 

words.  

For more help with writing copy that sells see the Service Sellers Masters 

Course and Make Your Site Sell, they are completely free and packed with 

useful information. 

I also have an age old classic for you to download; I recommend you read it 

before you write a word. 
 
Scientific Advertising – Claude Hopkins 

Text Links 

 

Anchor text is an important factor for ranking well in the search engines. You 

need links containing your main keywords in the anchor text from other 

websites. You also need to link to other web pages within your own website, 

using your main keywords as the anchor text. 

 

Anchored text links are links that show the link as text. You’ve seen examples 

as you’ve read through this guide. Make good use of your keywords in anchor 

text. 

http://service-masters.sitesell.com/transformation1.html/
http://service-masters.sitesell.com/transformation1.html/
http://myss.sitesell.com/transformation1.html
http://www.seoissimple.com/Scientific-Advertising.pdf
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Text links on your site have three goals... 

 To take your visitor to your income-generation sources.  

 To get your visitor to explore your site further or give you their email 

address in exchange for something free. 

 To help improve your search engine ranking. 

Aim to weave text links into the body of your text and make sure they are in 

context. Text links are a way of smoothly directing visitors to related pages 

on your site. Don’t relegate your income-producing links to the end of your 

pages; weave them into your text.  

Some visitors might assume that a sales pitch is coming and ignore a list at 

the end of a page. They’re much more likely to follow the link if it’s woven 

naturally into the text. 

Do make sure you make full use of text links. Use them to link your site’s 

pages to each other, this will help to boost your page rank and help the 

search engines to search deeper into your site. Make it easier for them to do 

their job and take advantage of the increased page rank they will reward you 

with. 

Each link from within your own site to another of your pages on the same 

website counts as a "vote" for that page. The more links, you have pointing 

to your web page, the higher the page rank will be. Ideally you want links 

which use the keyword for the page you are pointing to and you want links 

from as many different websites as possible. 

Internal linking from within your own website is very easy to do. Don’t 

neglect it. Get into the habit of creating text links every time you build a new 
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page. If you already have a website go back and make sure you are making 

good use of this linking strategy. 

Tips 

 Try to use your specific keyword in one or two text links on the page.  

 The simplest way is to put a text link at the end of your page that 

directs your visitors back to the home page or another page on your 

site  

For example: Return from coaching articles to Christian life coaching home 

page

 

The underlined text is an active link that will take visitors directly to the page 

when they click on it. 

 

Things to bear in mind 

 Open a new window if the link sends your visitor out of your site. That 

way, after your visitor closes the new window, your site will still be 

there.  

 On the other hand, if you are linking to another page on your site don’t 

open a new window. It only annoys your visitors.  

 When you preview your page, always test the links to make sure they 

work and go where you want them to go. 

Creating Text Links 

Example: This HTML code sends a visitor to the coaching articles page 

without opening a new window. 

http://www.christianlifecoaching.co.uk/coaching-articles.html
http://www.christianlifecoaching.co.uk/
http://www.christianlifecoaching.co.uk/
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<a href=”http://www.christianlifecoaching.co.uk/coaching-articles.html”>coaching articles</a> 

And displays coaching articles. 

To open the link in a new window and leave the original window open, you 

would use this code.  

<a href=”http://www.christianlifecoaching.co.uk/coaching-articles.html” target=_”blank”>coaching 

articles</a> 

When you are sending your visitor to another website it is important that the 

link opens in a new window. Otherwise, once you’ve directed them from your 

site, they may not find their way back!  

More on Keyword Density 

Put simply, keyword density is the ratio of keywords or key phrases to the 

total number of words on a particular page of your site.  

A good rule of thumb is to have a keyword density of around 3%. The 

mathematical formula is quite simple: you divide the total number of 

keywords or keyword phrases in your content by the total number of words.  

So if you have 10 keywords in a document with 1000 words, that's a keyword 

density of 1%, which is the lowest keyword density your page should have 

for search engine purposes - anything less and the chances are that your site 

won't be listed for that keyword. 

To achieve the ideal keyword density of around 3%, you would need to have 

30 keywords or keyword phrases on a page with 1000 words. 

You don't want to have more than 5% keyword density, as the keywords tend 

to get repetitive and it can hinder your site’s progress in the search engines. 

You also don't want to have much less than 3%, as the search engines won’t 
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take much notice. 

 

Before you start writing a page, decide on the keywords and keyword phrases  

you will use and write the content with your keywords in mind. Make sure 

that you do this naturally and that your use of keywords doesn't distract from 

what the page is actually about.  

Use a keyword density analyzer to check that you are using your keywords 

appropriately. 

http://www.ranks.nl/tools/spider.html 

http://www.seochat.com/seo-tools/keyword-density  

Checking keyword density is quick and easy. Choose the tool that you find 

easiest to work with. Don’t be tempted to skip this stage; it’s worth taking 

the time to get it right. 

Using Bold And Italics 

Once you've finished writing the contents of your page, consider going 

through and either bold, or italicize some of the keywords. Don’t do it more 

than once for each keyword or it could hurt you more than it helps. It isn't 

crucial to do this though it would help to bold a couple of your keywords. I 

don’t recommend underlining words. People have got into the habit of 

expecting underlined text to be a link. 

Use <alt> image tags  

When you add images make sure you name them using your main keyword. 

If your header graphic hasn’t got an <alt> image tag which includes the main 

keyword for the page, make sure you add one. Ideally you need 3 images 

http://www.ranks.nl/tools/spider.html
http://www.ranks.nl/tools/spider.html
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with an <alt> image tag. Use your main keywords for the page plus an extra 

word such as graphic or image.  

For example, you could use,” Christian life coach graphic” and “Christian life 

coaching logo”. The variations ensure that the search engines don’t view it as 

spam. 

If you have an image on you page simply called “picture1.jpg” The code 

would look something like this: 

<img src="picture1.jpg" width="200" height="60" border="0"> 

If you add an alt image tag called Christian Life Coach Graphic it would look 

like this: 

<img src="picture1.jpg" width="200" height="60" border="0" alt="Christian Life Coach Graphic"> 

And that is as much as you need to know about on page optimization.  

You now know way more than most of your competitors, when you apply this 

information to your site you will be way ahead of them. 

If it all seems a bit much, consider hiring someone to do it for you. When you 

think about what a new client is worth to you or the return on even just 10 

sales this relatively small investment will more than pay for itself. 
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CHAPTER 5 

 

BUILDING AN EVER INCREASING FLOW OF FREE TRAFFIC 
 

How To Get Your Website Found – Off Page Optimization 

Incoming Links 

 

On page optimization isn’t the only thing that will help you climb in the 

search engines. Inbound links are important too. You can easily get these by 

leaving comments on blogs, participating in forums, registering with 

directories, and by submitting articles to article directories with a link to your 

website in the resource box. The more one way inbound links you have from 

different sites the better. 

 

You can link to your web pages from your own blog and, as already 

mentioned, link pages on your website to each other using text links 

containing your keywords. Don’t skimp on this, you can’t have too many 

inbound links. 

 

Ideally, you want a lot of one way links with your keywords in them. Make 

sure the links grow slowly over time and don't all suddenly appear on 

hundreds of sites at the same time. Try to vary your link text so that it looks 

natural. 

 

These are simple things you can do without any specialist knowledge and 

they will help you to get a higher page rank. When you get the right kind of 
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links and the right quantity of links you will quickly climb in the search 

engines. 

 

How To Get Incoming Links 

 

Getting incoming links to your site is a good way to get your site ranked 

more highly in the search engines. Ideally you want lots of one way links 

from reputable sites with a Google page rank of 4 or more. One way links are 

better than reciprocal links and the more links you have the more likely your 

website will be found and climb fast. 

 

Don’t be tempted to set up reciprocal links with lots of link partners. You 

need to focus on high quality, relevant links, not simply getting as many links 

as possible 

Contact Other Webmasters 

One way to get others to link to you is to contact the webmasters of related 

sites. Do a search for sites related to yours by searching for your keywords in 

Google, then look to see who links to each of those sites. You can use some 

of the keyword search links given earlier to help you do that. 

Once you know who is linking to your competition, send a personal email, 

telling them what you like about their site, and how you found it useful. I 

wouldn’t necessarily ask for a link at this point, but there’s no harm in 

including a link to your site in your signature. I've had people visit my site as 

a result, opt in for my newsletter and put a link on their site. 

It’s best if other web sites link to you from pages that contain your main 

keyword in their page title and if the link uses your main key word in the 
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anchor text. However, you may need to save that request until you have built 

up a relationship! 

 

Off-page optimization is simply things that aren’t found on your webpage, 

which the search engines consider when they’re ranking a website. 

 

These include: 

 

 Which websites link to you 

 The number of websites linking to you 

 The Google Page Rank of the website linking to you 

 The page title of the website linking to you 

 The anchor text used in the link linking to you 

 The number of outbound links on the website that is linking to you 

 Whether or not the websites linking to you are deemed by Google as an 

authority website. 

 The age of your links… 

 

It’s worth spending time analyzing the off-page optimization strategies of the 

top websites for your keyword. Your aim is to do the same things they're 

doing, only better.  

 

You need lots of links pointing to your website. Try to get links that point to 

your inside pages and not just your home page. 

 

 It helps if these links include your main keywords in the anchor text. 

 Try to get links from as many different websites as possible. 

 You can write articles, submit them to websites and include a link to 

your website in the author’s bio at the end of your article. 



 

                   
        

73

 The higher the page rank of the page linking of you, the better 

 It helps if the link is from a site with a related theme. 

 

You Can Submit Your Site To Search Engines But You Don’t need To 

 

The search engines will find you through the various links to your site, but 

you can submit your site to the search engines yourself if you really want to. 

You just need to know that they can sometimes take weeks to get around to 

indexing your site and that it isn’t really necessary. 

 

Google's Webmaster Guidelines gives you detailed instructions as to what 

they require and tell you how you can submit a site map. If you just want to 

tell them you exist, you can submit your url here  

 

http://www.google.com/addurl.html

You can submit your site to Yahoo here 

https://siteexplorer.search.yahoo.com/submit

Submitting your site to a search engine simply involves going to the search 

engine’s website, filling out a form, telling the search engine the address to 

your website and what the relevant keywords are. 

It sounds simple, fast and harmless. That’s what people in favour of 

submitting will tell you.  

1. “Submitting doesn’t hurt anything.” 

2. “It’s best to make sure you’re covering all the bases.”  

 

http://www.google.com/support/webmasters/bin/answer.py?answer=35769
http://www.google.com/addurl/?continue=/addurl
https://siteexplorer.search.yahoo.com/submit
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Unfortunately, some new website owners, desperate for traffic and motivated 

by spammy services that promise to submit the new site to thousands of 

search engines, or hundreds of directories, buy into this idea and find 

themselves separated from their money with no real return on investment. 

The Truth about Search Engines

First, there are only four search engines. Any other site that calls itself a 

search engine these days simple displays results from one of the big four – 

Google, Yahoo, Ask and Bing. Submitting your site to any other “search 

engine” is a waste of time. 

Second, search engines use programs called robots or spiders to crawl the 

web. This means that the spiders follow links from one web page to another 

and from one website to another. And when the spider encounters new 

content, a new page or a new site, it indexes the information. In other words, 

it sends the new content and its location back to the search engine. 

Then, when someone searches a keyword phrase on the search engine’s site 

or in their browser toolbar, the visitor is given a list of relevant results on the 

search engine results page (SERP).  

Your pages will appear in the SERPs for relevant keyword phrases even if you 

never submit your site to a search engine. Submitting your site doesn't speed 

up the process. It can take weeks for the search engines to list your site as a 

result of submission.  

If you want your site to be found by the search engines all you have to do is 

make sure you have links to your site from sites that are already indexed: 

EzineArticles, YouTube, Twitter, a popular blog... 

So what does this mean for you?
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• Don’t waste your time or money submitting your site to search engines. 

• Focus your efforts on developing quality content for your site and for 

other people’s sites. Call it search engine food. 

• Work on developing relationships with the owners of high ranking 

websites in your niche. A website owner who knows, likes and trusts 

you is more likely to link to you. 

You really don't need to spend money submitting your site to search engines. 

Getting Your Site Indexed Fast 

How can the search engines find out about your site quickly?  

It’s simple; as I've already said, search engines find your site by following 

links on websites that are already in their index. They follow all the links on a 

site, and visit the next site. When they visit the next website they visit all of 

the links on that website and so on. Search engines crawl websites to find 

new information and put it into their index of search results. 

When Google or any other search engine visits 

www.christianlifecoaching.co.uk, it crawls all the links on this site, to find 

other websites like: 

1. http://www.closerwalkwithgod.com 

2. http://www.beyourownlifecoachnow.co.uk   

As we've discussed earlier, page rank is important and it is definitely a factor 

in indexing. Google assigns a value to every web page indicating how much 

link popularity it has. Page rank is between 0 and 10, with 10 being the 

highest Page Rank. The higher the Page Rank, the more often Google comes 

to see if the site has been updated.  

http://www.closerwalkwithgod.com/
http://www.beyourownlifecoachnow.co.uk/
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Getting links to your site from pages with a higher Page Rank, PR4 and 

above, gets your site get crawled more quickly. This is because Google 

follows the links on the high PR pages more often. The higher the Page rank 

of the site linking to you the faster your site will be crawled. All you need to 

do is find websites that have already been indexed by the search engines and 

get them to link to you.  

You do need to do this. If you have a new website that hasn’t yet been 

indexed by any of the search engines, the search engines don’t know that 

your website exists. 

The Secret To Getting Your Site Indexed In Less than 48 Hours  

The quickest way of drawing attention from the search engines is to get a link 

from a high-ranking site, if you can get a link from a site that is PR6 or above 

your site will be indexed quickly. The higher the Page Rank of the site linking 

to you the more quickly your site will be indexed.  

It is relatively easy to get a link from a high PR site. Ezine Articles has a 

Google page rank of 6. When you submit an article, Google will quickly take 

notice, follow the link in your resource box and index your site. 

A Tip For Getting Indexed In MSN Within 24 Hours 

It is possible to get your site indexed by MSN within 24 hours 

 Go to www.msn.com 

 Look for the link that says send the address to us 

 Type in you domain name starting with www. 

 Type in the code and then your domain again 

You should find that your site is indexed quickly. 

http://www.msn.com/
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Powerful Link Building Strategies You will find more useful strategies in 

this link building strategy call I did for Bob (The Teacher) Jenkins’ Inner Circle 

members. Just right click on the link and save to your desktop.  

How To Easily Get Links To Your Website 

Just write one article based around the subject of your website. If your 

website is called http://www.newcoachbusinessnetwork.com you could write 

an article titled, “10 Essential Things New Coaches Need to Know When 

Establishing Their Life Coaching Business”. At the end of your article you 

would include a link to your new website.  

http://www.newcoachbusinessnetwork.com 

Once you’ve written a relevant article, choose 3 of the more popular article 

directories and simply submit your article to those directories. Once they've 

added your article and link to their site, the search engines will visit their 

website, and follow all the links on their site. They will follow the links to your 

site and index your website. 

The more article directories you submit to, the more links you'll get back to 

your website, and the more times search engines will visit your site. The 

more links you get from high-ranking sites, the quicker you'll be indexed.  

Here is a list of some of the more popular article directories: 

• http://www.ezinearticles.com   

• http://www.goarticles.com 

• http://www.articlecity.com 

• www.isnare.com 

http://llaudios.s3.amazonaws.com/linking%20strategy%20call%20with%20Bob.mp3
http://www.newcoachbusinessnetwork.com/
http://www.ezinearticles.com/
http://www.goarticles.com/
http://www.articlecity.com/
http://www.isnare.com/
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It’s relatively easy to get your site indexed in less than 48 hours using article 

writing.  

If you don’t want to write an article you could go to Google and put in 

your seed keyword, for example, life coaching. 

• Look through the listed results and note the Google page rank of the 

site. You’re looking for a site that has Google page rank 6 or higher.  

• Choose a few sites that have a high page rank, fit well with your 

website but aren’t in direct competition with you.  

• Find their contact information. 

• Send an email asking if they would consider linking to your site in 

return for you linking to theirs. 

• It helps if you can give them a good reason for linking to you. Think of 

a way that you can offer them something their visitors would benefit 

from if they add a link to your site. 

The higher the Google page rank of the site that links to your website the 

sooner your site will be indexed. If you can manage to get a PR 7 site to 

link to you, then you will probably be indexed in less than 24 hours. 

Another way of getting a link from a high PR site would be to find a 

related blog with a high PR and leave a relevant comment there with a link 

back to your website. 

Submit Your Site To Directories 

Submit your site to relevant directories. It can take a long time to be 

accepted by DMOZ. Yahoo charges a recurring fee and they don’t guarantee 

an automatic listing. 

http://dmoz.org/
http://dir.yahoo.com/
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Dmoz and Yahoo are the most well-known directories but there are lots of 

other directories where you can list your site. Look in the directory of 

directories. It lists hundreds of web directories that you can submit to. Just 

submit to the ones that are relevant to your niche. 

Remember you’re focusing on high quality, relevant links, not simply getting 

as many links as possible! 

Announce Your Presence 

The wording that Google uses on their Webmaster Guidelines page is: "Make 

sure all the sites that should know about your pages are aware your site is 

online."  

This is important. Make sure that the most relevant sites know about your 

site. Announce your presence in any way that is fair and a good business 

practice.  

Write Press Releases 

 

One way to announce your site is by writing a press release and submitting it 

to the top press release sites.  

If you want to write a press release or start a publicity campaign but you 

don't know how, Joan Stewart, The Publicity Hound, has tips, tricks and 

valuable educational tools. She's a great resource. Click the link to visit her 

website. 

 

A Guide to Using Press Releases to Promote Your Business

 

Here is another valuable bonus download. Just right click this link to 

download this free guide to creating a press release. 

http://www.seocompany.ca/directory/web-directories.html
http://www.seocompany.ca/directory/web-directories.html
http://www.google.com/support/webmasters/bin/answer.py?answer=35769
http://www.marketerschoice.com/app/?af=641106
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 www.internetmarketingfirststeps.com/press-release-guide.pdf  

 

Write and Submit Articles to Article Directories 

 

As already mentioned another way to announce your site and demonstrate 

your expertise while getting valuable links is to write and distribute articles 

containing links back to your site.  

Make sure you provide quality content. The purpose of writing articles is to 

give your reader a taste of what they will find on your site, and to give them 

a good reason to click on your link in the Author’s Bio box. 

There must be something worth seeing when your visitor clicks through to 

your website. There’s not much point having lots of targeted traffic if your 

site isn’t interesting to your visitors.  

If you focus on your visitors and what they’re looking for, you will eventually 

be rewarded.  

Take a look at ten things Google has found to be true  

If you write articles that are designed to help and inform your readers, they 

will soon begin to see you as an authority. If you capture your reader’s 

interest and they reach the end of your article, they will see your link in the 

author’s box and be more inclined to visit your website. If you’ve convinced 

them that you have something to offer them, they’re more likely to click 

through to your site.  

 

 

http://www.internetmarketingfirststeps.com/press-release-guide.pdf
http://www.google.com/intl/en/corporate/tenthings.html
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Points to Consider: 

 What can you offer in the author’s resource box that will persuade 

potential visitors to click through to your site?  

 What will you have on your site to make it worth their visit? 

If you write an article that doesn't focus on the reader, isn't well written, or 

doesn't really teach or inspire, then you’re not likely to gain their trust and 

they probably won’t bother to go further and visit your site.  

Even if you get lots of links and rank really well for a competitive set of 

keywords, your visitors will quickly click away if your content doesn’t appeal 

and all your hard work will be wasted and earn you very little.  

Remember; focus on your visitors and what’s in it for them.  

Once you’ve written some articles, submit them to the top three article sites:  

• http://www.EzineArticles.com  

• http://www.GoArticles.com  

• http://www.ArticleCity.com  

If your articles are well written, interesting and keyword optimized, other 

webmasters are likely to pick them up and put them on their sites. You’ll 

soon have links all over the web. Remember, the point of writing articles and 

submitting to article directories is to get exposure for your site, to become 

known as an expert and to get lots of links pointing to your site.  

 

If you want to learn how to write and submit articles that work for you and 

bring people to your web site, read Build Your Business With Article Marketing 

and you’ll soon be writing and submitting articles that drive targeted visitors 

to your web site. 

http://www.ezinearticles.com/
http://goarticles.com/
http://articlecity.com/
http://www.articlewritingandmarketing.com/article-marketing/article-writing-and-marketing-to-build-your-business-the-why-and-how-of-article-marketing
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If you recognise the effectiveness of articles as a marketing tool and like the 

idea of multiple one way links pointing to your site but haven’t either the time 

or inclination to write, you could find someone to write keyword rich articles 

for you at http://www.elance.com Alternatively, email me 

lynne@lynnelee.com and I will find a trusted source and arrange to have 

keyword rich articles written for you. 

 

Take An Active Part In Forums And Blogs 

 

Take part in forums and related to your niche. Make relevant comments on 

blogs and direct people to your web site for more information. But resist the 

temptation to spam forums and blogs just to get links to your site. You need 

to make a valuable contribution to gain respect and trust.  

 

When you post on forums you can create a signature that has a link to your 

website or product. I highly recommend that you provide an anchored text 

link that uses your keywords as well as you website address. Links from 

forums that have a high Google page rank will be more valuable, so choose 

where you spend time based on how beneficial the links are likely to be. 

Create A Squidoo Lens 

 

Google loves Squidoo. Go to the Internet Marketing Success Library, open a 

free account and discover how to create Squidoo lenses to drive more 

targeted traffic to your site. It’s yet another way of getting your website 

found quickly. 

 

 

 

http://www.elance.com/
mailto:lynne@lynnelee.com
http://lynnelee.com/imsuccesslibrary
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Use What You Have Learned 

 

You now know more than most webmasters and you will be successful if you 

actually take action and do what you have been learning. If you want your 

site to be found in the search engines and reap the benefits of having a 

regularly increasing stream of free traffic you need to use what you have 

discovered. 

 

Don’t allow yourself to be overwhelmed. Just take one step at a time. These 

website optimization strategies work. And once you put everything in place 

you will continue to benefit for a long time. Set yourself apart from the 

majority of webmasters and set time aside to optimize your website so that 

your site is found by more people more of the time. If I can do this, so can 

you. 

Google Adwords 

 

If you would like a steady stream of visitors while you’re waiting to climb in 

the search engine rankings you could pay for traffic using Google Adwords. 

It’s just a matter of creating small box ads and paying a set amount each 

day. To get an idea of how to do it, you could take a look at the ads you see 

when you visit sites catering for your niche.  

 

If you choose to use this route I recommend you set yourself a budget while 

you test the water. You could begin by spending just a small amount, say £2 

or $5 a day. All you need to do is to choose the keywords you want to target.  

 

You can set the maximum amount per click that you want to pay. That could 

be as little as 5p or 10c per click. You only pay when someone clicks through 

to your site from one of your ads. When you’ve reached the daily limit you 
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set for yourself, your ads won’t appear again until the next day. It’s an 

effective way of getting targeted traffic to your site, though this is traffic you 

have to pay for. You can find more details by visiting  

 

http://adwords.google.com/select/

 

If you would like a complete guide to Google Adwords, I recommend Chris 

Carpenter’s Google Cash. It is a thorough guide, easy to follow and comes 

with lots of helpful bonuses.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://adwords.google.com/select/
http://offto.net/googlecash_b1f6
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CHAPTER 6 

 

BUILDING A RESPONSIVE OPT IN LIST 

 

Making The Most of Your Increased Visitor Numbers 
 
 

This chapter focuses on is how you can keep in touch with your visitors and 

maximise the opportunities you have with your increasing visitor numbers. 

You might be wondering what this has to do with optimizing your website… 

 

The dictionary definition of optimize is 

 

Enhance the effectiveness of something 

To make something function at it’s best or most effective,  

or use something to its best advantage 

 

It isn’t enough to optimize your website for the search engines by putting 

your keywords in all the right places, building lots of links to your site and 

generating an increasing number of visitors. To make your optimised website 

really work for you, you need to find a way of keeping in touch with as many 

of your visitors as possible. In fact this is a valuable part of optimising your 

website to make sure it’s effective and does the job you want it to. 

 

Many of your visitors will click through, scan your page and if they don’t see 

what they’re looking for they’ll be off to the next website without another 

thought about yours and they’ll probably never come back. 
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They might see something that interests them but click away once they’ve 

read it and not be able to find your site again when they want to go back to it 

because they didn’t bookmark it. 

 

You need a way of getting your visitor’s attention and capturing their email 

address so that you can follow up and make it more likely that their short 

visit to your site is more likely to turn into an income producing visit. 

 

What are you going to do with your visitors once they reach your 

website? 

 

You’re aim isn’t just to get lots of visitors. One time visitors who click away 

and don’t come back or who add you to their favourites never to return won’t 

do much for your business. They will add to your stats, but that’s all the 

benefit you will get. 

 

Ideally you want repeat visitors, so you need a way of keeping in touch with 

the people who arrive at your site to make sure they continue to be aware of 

you and come to visit again.  

 

The most efficient way of doing this is to have an opt in box linked to an 

autoresponder so that you can collect names and e-mail addresses and have 

a way of keeping in touch.  

An Autoresponder is software you use to automatically respond when 

someone downloads your free gift, joins your newsletter or buys a product. 

You use an autoresponder to send a message to a new subscriber to confirm 

their subscription or to direct them to a download link when they buy a 

product. You received an autoresponder message when you bought this book. 
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When you offer a newsletter or a free gift , the opt in box asking for their 

name and email address is set up to lead to an auto responder where the 

new subscriber is added to a customer database and sent a pre-written 

welcome email.  

 

You can pre-load an auto responder with a series of messages to follow up a 

purchase or to regularly send out weekly tips or parts of an e-course on 

schedule. 

 

You can also send out stand alone messages with news, tips, useful 

resources, offers… and invitations to connect with and buy from you. 

 

You could even schedule a message in 365 days time and mark the 

anniversary of them downloading your offer.  You could use this as an 

opportunity to invite them to use your services again by offering a discount 

or a bonus because they’ve been with you for a year.  

 

Why do you need your visitors to give you their email address?  

 

Which visitor is more likely to buy from you, one who has just arrived at your 

website through a search engine or a link or an ad, or one who has built a 

relationship with you and begun to trust you?  

 

You need to be thinking about how can you build a relationship with 

your visitors and make sure they come back. 

 

Is there anything that you can provide on your site that will bring people back 

over and over again...something that they will want to come back and see or 

use regularly? If there isn’t, you need to convince your visitors to part with 
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their email address so that you can stay in touch, develop know like and 

trust, bring them back to your site and convert them into buyers or clients. 

 

By the way it won’t be enough to invite people to join a mailing list. You’re 

not going to find many people who are willing to give you their name and 

email address as a result of being asked to join a mailing list.  People have 

bad experiences of ‘Mailing lists’ and they are wary of being bombarded with 

junk, so think carefully about the way you word your offer. 

 

People’s inboxes are full these days; they’re not going to opt in unless you 

give them a good reason to part with their name and email address. You 

need to offer a good incentive to get them to give you their contact details so 

that you can stay in touch with them and remind them of your existence and 

your expertise. 

 

What can you give them that they need, what are they looking for? 

What problem do they need a solution to? 

 

I’ve already mentioned that it isn’t enough to invite them to join your mailing 

list. A newsletter isn’t enough of an incentive either. People are busy and 

they already have too many emails cluttering their inbox. You can send a 

newsletter if that fits your strategy, but I recommend sending it as a bonus 

rather than making it the main offer, it isn’t that attractive as a stand alone. 

Unless you are offering must have information every time.  

 

If you are thinking of offering a newsletter, it’s worth noting that you don’t 

have to commit to a regular newsletter. If content for a regular newsletter is 

a step too far, you could choose to send out a newsletter only when you have 



 

                   
        

89

something valuable to say. If people know your newsletter always contains 

something valuable they are more likely to open it up and read it. 

 

I recommend that you do some market research and see what other sites 

offer that is attractive to you, or even ask people what they would like. Bear 

in mind that your visitors have arrived at your site with a view to what’s in it 

for them; they’re looking for information or a solution to a problem.  

 

What's In It For Me? 

 

Make sure your visitors actually need what you plan to offer and concentrate 

on the benefits.  

 

• What’s in it for them?  

• What problem will it solve? 

 

It’s no longer enough to simply put together 10 top tips and hope that will do 

it. You need to offer something with perceived value. 

 

Giving valuable things away gives people an opportunity to discover that you 

know what you’re talking about or that you’re good at what you do. I’m not 

suggesting that you give everything away, you can talk about the what, and 

keep back some of the how. Just give them a good slice that will leave them 

wanting more. 

 

Use your free gift as an opportunity to demonstrate your expertise and begin 

the know like and trust journey. 

 



 

                   
        

90

If you give away helpful information that they can use immediately and follow 

it up with regular doses of useful information, hints and tips, a useful link or 

download, they are more likely to listen when you make them aware of your 

services and products.   

 

I only open emails from people I know will have something useful to say or 

that have a subject line that draws me in. Make sure that your emails fall into 

those categories and more people will read them. 

 

Hopefully, I’ve convinced you that you need to be able to keep in touch with 

your visitors, but other than that,  

 

Why do you want to build a subscriber list?  

 

You need too think about what your goal is in having a list.  

 

If your purpose in building a subscriber list is to keep in touch with your 

visitors and share useful information, that is probably all that will happen, it 

won’t necessarily become a responsive list that buys from you. 

 

If your primary goal in having a list is to make money by turning subscribers 

into buyers at some level, you will be much more likely to do things that lead 

to making money as you build your list. 

 

Most professionals that I know don’t associate building a list with making 

money; they tend to think that building a list will eventually make them some 

money, because one day their subscribers will decide they want to work with 

them. That does sometimes happen, but if you’re going to be successful, you 

need to be more proactive. 
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I suggest that you build your list with your end goal in mind.  

 

If you want your list to be a tool to get clients and customers, you need to 

focus your efforts on turning subscribers into buyers without making them 

feel that they’re being sold to. 

 

What can you do to turn your readers into buyers? 

 

You need to write newsletters or emails created specifically for the purpose of 

encouraging your subscribers to spend money on what you have to offer. 

They are your opportunity to pre-sell your services by demonstrating your 

usefulness or expertise and to make them aware of things that will be of use 

to them. 

 

Set things up so that once people spend money with you, they continue to 

spend money with you. You will find that easier if you have a follow up 

system in place. 

 

It’s much easier to sell to someone who has already spent money with you 

than it is to get a new customer. After all they already know, like and trust 

you. They know the benefits of dealing with you and what they can expect to 

gain as a result of working with you. Who better to look to for repeat 

business? 

 

It could be as simple as following up with a friendly email and asking them 

how they’re getting on. Or you could have a series of messages preloaded 

into your autoresponder that help people to make good use of what they 

have already bought from you and occasionally remind them of what else you 

have to offer. 
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Keeping in touch is important. You need to remind people that you’re 

there. 

 

I’m not suggesting that you constantly present your subscribers with offers, 

nobody likes being sold to. But you could offer some valuable information, a 

useful link, the occasional free resource, a handy tip, or an article that you 

know they’ll find interesting, and from time to time you can let them know 

that you have a product or service that would be useful to them. 

 

I have subscribers who actually look forward to getting an email from me 

because they know they’re going to get something valuable. It’s easy to 

make an occasional offer and they do buy some of the resources I 

recommend because they have grown to trust me.  

 

Some of my subscribers are on my list for 12 months or more before they 

engage me as a coach or mentor, but when they eventually approach me, the 

conversation is easy because they have already decided they want to work 

with me based on what they have seen of me through my website and 

newsletters. 

 

So, decide exactly what you want to achieve from building a list of 

subscribers. Once you’re clear about what you want to achieve, you can 

create a blueprint that spells out exactly what you need to do to create a list 

that will give you just that. Build your list with the end result in mind. 

 

If something doesn’t line up with your goals, don’t do it just because you 

think you should or because it’s what everyone else seems to be doing. 

Instead concentrate on what will encourage your subscribers to become 

buyers. 
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Think about how you can structure your mailings so that they help you to 

create a relationship with your subscribers and encourage your subscribers to 

buy from you. 

 

Consider how you will follow up a purchase and create additional profits from 

people who have already demonstrated buying behaviour by using your 

services or buying a product. 

 

Building a responsive list is the foundation of any internet based business. 

Good follow up is crucial to your success.  

 

If you have a list of subscribers, it’s time to follow up in a way that will turn 

your subscribers into people who eventually buy what you have to offer. 

 

Remember that you’re aiming to build a relationship 

 

It’s important to create a strong bond with your subscribers. Always offer 

great content, only send out something you would be glad to receive and aim 

to give good value, AND if they email you, respond quickly. 

 

One of the ways you can build a relationship is to ask them for their 

help 

 

Ask your subscribers what they want to learn about. Ask them what 

questions they have. Ask them what they would like to see on your site, or 

what tools they would find useful, or what services or products they would 

like you to offer that you don’t already. Make it easy to get in touch with you, 

the fewer hoops people have to jump through the better. 
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Give them an occasional free gift – something that offers real value and helps 

to solve a problem. I have collected some valuable giveaways that contain 

good information, don’t cost me anything and have affiliate links that earn 

me passive income from time to time. When you come across a free offer 

that impresses you, take note of it, and find out whether it’s something you 

could give away too. 

 

I know a marketer who regularly sends out emails. I always open them. 

Some of them contain invitations to buy his products but many of his emails 

are simply a link to a free download or an opportunity to listen to the replay 

of a teleseminar that I know will be packed with useful information. Some of 

the links are to his own products, some are affiliate links to useful free 

downloads.  

 

I take advantage of many of his freebies and I took him up on his offer of a 

free half hour strategy session. That was very valuable and actually lasted an 

hour. He was looking for me to join his mentor program and he gave me 

some very useful help during the call even though I decided his mentor 

program wasn’t for me right then. I do occasionally buy what he offers. His 

strategy of giving away valuable things works. He is making a mint by giving 

things away. 

 

You don’t have to produce everything yourself. There are different ways of 

offering free products. You could find rebrandable books that you can give 

away and have your affiliate link embedded in them so that you earn money 

if someone buys something as result of clicking on a link in the book.  

 

There are people who want you to give their content away for free because it 

puts them in contact with people they wouldn’t reach otherwise.  
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You could create your own products. There are some very good private label 

products available. You could use them to create an ecourse or a short 

report. Alternatively you can use articles from article banks and load them 

into an autoresponder to create an e-course. You could offer free teleseminar 

or webinars.  All of these things are very doable. 

 

I use these sources for private label content. They are excellent quality and 

save me a lot of time. 

 

Personal Development PLR content

Easy PLR

 

Opt in pages 

 

If building a list is part of your overall strategy, ideally you need an opt in 

page, that’s because you need a page that is focused on selling your free 

offering. 

You achieve a far higher conversion rate by sticking to a single topic or 

message for each page, that's why opt in, or landing pages are so popular. 

Marketers know that general web pages don’t convert very well so they 

create stand-alone pages, or landing pages, that have a single objective.  

An opt in page is a page where you specifically direct new visitors, so that the 

first thing they do when they arrive at your website is to opt into your list.  

 

In addition to having an opt in page, it’s a good idea to add your opt in box to 

most of your other pages. You don’t know which page your visitors will arrive 

on so you need to have an invitation and an opt in box on almost every page.  

 

http://lynnelee.com/personaldevelopmentplr
http://lynnelee.com/easyplr
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The only page I don’t recommend having an opt in box on is a sales page. 

The purpose of a sales page is to get people to buy a product. Everything 

needs to lead to the sale. 

 

Don't make people "search" for your opt-in box  

 

Put your opt-in box above the fold near the top of the page. If you have 

longer page you could also weave it naturally into the text and extend a 

second invitation at the bottom of the page. 

 

Another name for an opt in page is a squeeze page – a page that is dedicated 

to get someone to opt in, it’s like a sales page for your free offering, a page 

that concentrates solely on getting people to opt in for your free gift.   

 

There are people who only let people through to their site content via an opt 

in or squeeze page. They give their visitors no alternative other than to opt in 

and receive the freebie or leave. 

 

You may be thinking, “But what about all the people who don’t opt in? What if 

they would have used my services or bought something from me?” 

 

Some people would say that if they don’t trust you enough to give you their 

email in return for a valuable free gift, then they’re unlikely to buy from you 

anyway, so does it really doesn’t matter if they just wander away. 

 

If you have a great offer and 50% of your visitors opt in, you will have a 

bigger list of people to market to than if just 5% of visitors opt in for your 

freebie from an opt in box on your regular pages. 
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This approach works. I know people who have built huge subscriber lists this 

way. When they went from a general invite to an opt in page, their opt in rate 

jumped significantly. 

 

If you’re still at the stage where you want to leave a navigation bar so that 

people can get through to the rest of your site then at least adopt this half 

way measure, make it a priority to create a standalone opt in page and have 

opt in boxes on other pages of your site. 

 

Perhaps when you’re more confident about what you have you could try the 

squeeze page method for a few weeks and see if it makes a significant 

difference. 

 

Here are two examples of effective squeeze pages: 

 

Free copywriting tips 
 
 

Internet Marketing Success Library

 

Some people prefer the almost squeeze to the "Hi! You just found me ~ give 

me your address or go away - you won't learn anything more here if you 

don't" approach.  

 

For some people even for a free report or e-course, the "know like and trust" 

factor is very important.  

 

Sometimes, a click will happen quickly and easily; sometimes people will 

want to know a LOT more about your background, personality and approach 

http://lynnelee.com/freecopywritingtips
http://lynnelee.com/imsuccesslibrary
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before deciding to add you to their regular contact list. So you may prefer to 

go down the route of an almost squeeze page. 

 

Here is an example of a squeeze page that does allow you to get to the rest 

of the website but focuses on getting you to opt in first. 

 

http://www.peggyporter.com/

 

Footer Ads 

 

You can easily make a simple addition to your site that will convert more 

visitors to subscribers and buyers. I know a lot of marketers who are having 

great success with Ultimate Footer Ads. It is a simple way of getting more 

visitors to opt in without making them feel sold to. 

 

It lets you create effective ads at the click of a button - ads that you can 

easily put on your site and ads that grab your visitor’s attention without 

getting in the way. They are a way of increasing profitability from existing 

traffic by getting more of your visitors to take the action you want. 

 

I’m in the process of adding them to my web and blog pages. 

 

http://lynnelee.com/footerad

 

What will you offer as an incentive for people to join your opt in list? 
 
You need to choose your free offer carefully because you want to encourage a 

high number of people to join your list. Your free gift needs to have a high 

perceived value, yet cost you little. Make sure it passes the, so what test. Is 

it something that you would want to receive? 

http://www.peggyporter.com/
http://lynnelee.com/footerad
http://lynnelee.com/footerad
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Yet don’t spend ages agonising over the perfect freebie and delay in getting 

something out there. You can always change your give away in the future.  

Let something be good enough to start with. 

 

What can you offer to get people to opt in? 

 

A free e-book, or short report, e-course, audio or video tutorial seems to 

work best. 

 

If you don’t have anything appropriate to give away, you can create 

something quickly using these simple steps. It’s a lot easier than you think to 

create your own products. 

 

Write 5 or 7 related articles that follow on from one another, or choose 

articles that you’ve already written that are related and don’t overlap too 

much. 

 

• Put the articles in a logical sequence, from basic to advanced or from 

beginning to end…you get the idea. 

• Put them into one document, simply copy and paste and do whatever 

rewriting is needed to make them flow together. 

• Write a title for your short report  

• Create a heading and footer 

• Rename each of the articles so that they are logical chapters in your 

mini report 

• Create a table of contents 

• Put a link with an invitation to your services page at the end of the 

report. If it’s appropriate you could put links to affiliate products in your 

report to help create some passive income. 
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• Create a PDF version of your report 

• Upload your PDF to your blog or website and create a link to your 

giveaway. 

 

Once you have loaded your PDF to your website, you can put a link to your 

free download on your opt in thank you page, or you could have a link in the 

first auto responder message that is sent out in response to them opting in. If 

you have a shopping cart you can send the digital report through their secure 

download process. 

 

Your giveaway doesn’t have to be long. 10 -12 pages will be enough. The 

shorter it is, the more likely people will actually read it all the way through 

and get to your offer! 

 

Here’s another option 

 

If you’re not used to writing articles and you’re thinking, “How am I ever 

going to do this”, here’s a solution that could take you less than an hour. 

 

When people submit articles to article directories they automatically give you 

permission to distribute their articles providing you keep the article intact, 

include the resource box information and make sure any links are clickable. 

 
You can use other people’s articles to write your short report.  
 
It’s easy to search article directories using keywords. You could  

 

• search for articles that fit the theme of your short report 

• put them in a logical sequence 

• write a short introduction and conclusion 
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Turn the document into a PDF and you have a short report ready to help you 

boost your subscriber list. You could have your report ready in an afternoon 

even if you’re a perfectionist. It’s easy to find and use other people’s articles. 

The only draw back that I can see to this approach is that you have live links 

to other people’s websites, so you need to make sure that it’s a website that 

you are happy for your visitors to visit. 

 

If you don’t want links to other people in your report and you don’t want to 

write all your articles from scratch, you could use Private Label Right articles 

as a foundation for your giveaway, rewrite them in your own voice and give 

them new titles. 

 

These sites offer great quality PLR products at a very reasonable price. All the 

the articles and reports are well written. You could either use them as they 

are or rewrite them a little so they sound like you. 

 

Personal Development PLR content

Easy PLR

 

What is PLR? 

 

PLR stands for Private label rights, and it simply means that you can use the 

articles as though they are yours. You can do what you like with them.  

 

You could put your name to the articles and publish them without making any 

changes, but I recommend that you at least give the article a different title 

and rewrite it slightly. 

 

http://lynnelee.com/personaldevelopmentplr
http://lynnelee.com/easyplr
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I suggest using PLR articles because it’s often easier to write articles using 

material that already exists. 

 

Alternatively you could go to the expense of getting someone to ghost write 

your report or Ebook. You will find people who are willing to do this on 

www.elance.com I recommend that you get a sample of their work first so 

that you know you’re happy with the quality of their writing. You’ll be 

surprised at how cheaply you can get this done. 

 

Build Multiple Streams Of Income 
 

Create a product funnel    

 

Make it easy for people to buy from you; once you have proved your worth 

with smaller priced items they are more likely to consider your higher priced 

products and services. 

 

Free, $37, $97, $197, $497, $997 $1997, $4997…  

Free, £37, £97, £497, £1997, £4997... 

 

Make sure that whatever you sell or giveaway, adds value. Aim to over 

deliver, then your clients will look forward to your offerings and continue to 

buy from you and recommend you to their friends and colleagues. 

 

Develop Your Own Products 

 

If you focus on providing good content you give people a good reason for 

visiting your web site. Each time they visit they just might buy something 

http://www.elance.com/
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from you, at the very least you'll catch their interest and they’ll return to you 

again and again as a trusted source. Spark their interest and they may return 

and purchase later. And if you’ve captured their email address by offering a 

valuable free incentive you’ll be able to take them back to your product pages 

via links in your newsletter. Marketing is about building relationships with 

people. People buy from people they trust. 

 

Don’t dismiss creating your own products; it’s much easier than you think 

and it’s worth the time and effort. Maybe your visitor can’t afford to buy your 

services but could afford a short report, e-book, e-course or audio download.  

Write Short Reports 

If you want to learn how to write and market short reports you can download 

a free 24 page special report by going to 5 Steps To A Small Report In this 

free report you’ll learn five simple steps to create short reports, it’s so much 

easier than you think. 

Write Your Own E-books 

 
30 Writing Tips For Ebook Authors is another free resource and very helpful. I  

have learned a lot from Jimmy D Brown and have 

no hesitation in recommending any of his 

products, either free or fee.  

 

 

 

 

 

 

http://www.christianlifecoaching.co.uk/support-files/5-steps-to-small-report.pdf
http://www.lynnelee.com/30_tips_for_ebook_authors.pdf
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Create a membership site  

 
This is a great way of creating recurring income and yet another way to 

showcase your expertise. 

 

Jimmy D Brown's model of the fixed term membership is one of my favourite 

income generating models. If you can write an article each week...YOU can 

create your own fixed term membership product, really!  

 

• If you can create a video each week... 

• If you can record an audio each week...  

  

It is much easier than you think to create recurring income with a 

membership product. I've done it, I'm still doing it, I plan to do more of it 

because it’s relatively easy to do. It works and it’s profitable!  

 

I highly recommend that you check this program out 

http://lynnelee.com/membershipsite/  It’s very affordable and you will 

discover lots of valuable strategies 

 

Tip 

 

If you plan to promote something that isn’t yours, I suggest you buy it first to 

be sure that it is something you can honestly recommend. If you decide not 

to buy first, perhaps because you are familiar with the content provider, ask 

yourself, “Would I have bought this? Would I have been satisfied with it? 

Always put yourself in your client’s shoes and only recommend things that 

you are familiar with and represent good value. 

 

A reminder of your overall strategy 

http://lynnelee.com/membershipsite
http://lynnelee.com/membershipsite/
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Write out what your business objectives are.  Create a plan for your website 

and stick with it. 

 

If you fail to plan you plan to fail, so  

Create a step by step plan  

 

• Do keyword research to make sure that you know what words 

people use to search for you offer. 

• Write great content based around profitable keywords 

• Make your site a good source of useful information.  

• Create information rich pages that are loaded with quality content.  

• Produce pages of high value and high interest to your visitors. These 

are the kind of pages that Google loves. 

• Develop a link building strategy and steadily add to the number of 

links pointing to your web pages. 

• Create a valuable giveaway and use it to help you to build a 

subscriber list.  

• Follow up with your subscriber list, build a relationship with them 

and continue to offer them valuable content while making them 

aware of what you have to offer. 

 

Once you get into the flow of writing, write articles, submit them to article 

directories, and build your credibility while creating an ever increasing 

number of links to your website. 

 

I’ve given you a lot of information, resist overwhelm, you don’t have to do all 

of this at once. Create a blueprint and take one step at a time.  
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This doesn’t have to be a linear journey; you can pick out the things that you 

find easiest and tweak a few things to begin with. Just make a plan of the 

changes you need to make and the steps you need to take and work through 

them one at a time. Schedule them in. 

 

• Re-read the book 

• Consider printing it, putting it in a folder and making notes as you read 

• Revisit your notes from time to time to remind yourself of where you’re 

headed. 

• Listen to the audios 

 

Focus on what you need to do now and plan your next steps. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

                   
        

107

CHAPTER 7 

 

BUILDING RESOURCES 

 

The Next Steps 

 

• Study this guide  

• Decide where you are in the process 

 

Ask yourself some questions 

 

• What do you need to do first? 

• What are the next few steps? 

• How will these steps help me reach the goals I want to accomplish? 

 

Map out a plan of exactly what you will do and when you will do it. Set 

yourself realistic deadlines and regularly review your progress. This 

empowering information is worthless to you if you don’t use it! 

 

Make a decision now to put everything you’ve discovered here to good use. 

Find whatever motivation you need and draw on it. 

 

I can’t make you take these steps. I can’t make you apply this information. 

But I can ask you to seriously consider the question, “What ARE you going to 

do?” Pep talk over. It’s time to stop thinking and take some action! 

 



 

                   
        

108

One Last Thing 

 

Beware of treading water. Make sure you are constantly moving forward – 

investigate your competition, see what they are doing and think of ways in 

which you can do it better. Be on the look out for new ideas, new ways, new 

products and fresh information.  At the same time, don’t allow yourself to get 

overwhelmed. You don’t have to do it all at once. Take it one step at a time. 

And remember, nobody starts out being an expert! 

 

“All great masters are chiefly distinguished by the power of adding a second; 

third and perhaps a fourth step in a continuous line. Many a man has taken 

the first step. With every additional step you enhance immensely the value of 

your first." Ralph Waldo Emerson 

 

Dare to believe that you can create a site that works, taking it one step at a 

time and take the first steps today 

 

Testimonials 
 
I would love new testimonials for my next sales page. 

 

Something along the lines of where you were before you began, what you 

have learned and where you are as a result of taking the steps outlined here. 

 

The bonus for you is that if I use your testimonial, you get a mention and a 

link back to your site. 

 

Thanks a million 
 
Lynne 
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Free Resources To Help You Build A Web Site That Works 

 

Make Your Site Sell  

A site builder that will enable you to build a website that works 

 

Make Your Content Pre Sell

The information inside Make Your Content Pre Sell is critical to the success of 

your online business. Learn how to write to communicate and connect.  

 

Free Website Builder

This is a link to a complete software package. It is a quick and simple way for 

you to build your own website for free and you don’t need to know HTML to 

be able to use it. 

 

Free HTML Guide   

This is a non-scary guide written for absolute beginners.  

 

Learn How To Use CPanel 

 

I recently discovered a collection of easy to follow step-by-step videos. They 

lead you through the main things you need to know so that you can update 

and manage your own website. If cpanel is a mystery to you, it won’t be once 

you’ve watched these videos. Like everything else it’s easy when you know 

how. 

http://snipurl.com/discovercpanel

 
 

http://myss.sitesell.com/transformation1.html
http://mycps.sitesell.com/transformation1.html
http://offto.net/free_website_builder/
http://www.christianlifecoaching.co.uk/support-files/html.pdf
http://snipurl.com/discovercpanel
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Recommended Resources For Use in Your Business 

 

Aweber An established email list provider offering unlimited auto responders 

for newsletters and keeping in touch with your clients. They are reasonably 

priced, reliable and they offer free support. 

 

If you know you will want to sell things from your website you might prefer 

consider an autoresponder that incorporates a shopping cart.   

 

Kickstartcart offers an autoresponder, shopping cart and affiliate 

management program. The basic package costs a little more than you would 

pay for Aweber but you won’t have any need to change things over later 

when you’re ready to expand and you won’t run the  risk of losing 

subscribers as you move. Kickstart offers seamless integration of everything 

you need 

 

If you are looking to keep overheads low you might prefer Whamcart This 

shopping cart also has an autoresponder, shopping cart and affiliate 

management system. But there are fewer bells and whistles so it’s more cost 

effective for a small business wanting to keep costs low. 

 

Subject Line Secrets Shows You Exactly How To Get Your List Of 

Subscribers To Open Your Emails. 

 

Sales Army Secrets  Shows you how to set up your own affiliate 

programme and get other people to drive traffic to your products and 

services. It takes you through the steps of how to build a team of loyal 

affiliates who bring in sales. 

 

http://lynnelee.aweber.com/
http://www.kickstartcart.com/app/default.asp?PR31&ID=110818
http://www.kickstartcart.com/app/default.asp?PR31&ID=110818
http://lynnelee.com/wahmcart
http://offto.net/subjectlinesecrets/
http://offto.net/affiliatehowto/
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Robert Middleton Action Plan Marketing  Excellent marketing resources 

including a free Marketing Plan Workbook. All of Robert’s products are very 

practical and offer good value. He comes highly recommended. 

 

Building Your Ideal Practice  David Steele offers regular free seminars 

packed with useful tips and strategies. 

 

Survey Monkey Easily create online surveys to discover what your target 

market really want. 

 

Assessment generator Create web-based assessments, questionnaires and 

forms.   

 

http://budurl.com An easy tool to turn long URLs into short ones.  You can 

create easy to remember keyword rich web addresses. 

 

http://www.freeconference.com/  Run your own teleseminar for free. 

Or, speak to yourself and produce a downloadable mp3 for the price of a 

phone call! 

 

I prefer a paid for teleseminar service. Instant teleseminar offer a three 

week trial period for just $1 

 

http://groups.yahoo.com/group/teleclass Yahoo group for listing your 

teleclasses. 

 

If you’ve now got a taste for SEO and would like to consolidate what you’ve 

learned in this guide and take it a few steps further, download a free copy of  

Search Engine Optimization Made Easy by Brad Callen. 

http://www.1shoppingcart.com/app/?af=551088
http://snipurl.com/idealpractice
http://www.surveymonkey.com/
http://tinyurl.com/2hwopo
http://budurl.com/
http://www.freeconference.com/
http://lynnelee.com/instantteleseminar
http://groups.yahoo.com/group/teleclass
http://www.christianlifecoaching.co.uk/support-files/seomadeeasy.pdf
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If You Would Like More Help And Less Do-It-Yourself 

 

If you want to put these search engine optimization strategies into practice 

and would like support, or prefer to have someone do it for you, e-mail me 

and arrange a free 15-minute call to discuss how I can be of help.  

lynne@lynnelee.com 

 

Keep In Touch 

 

Let me know how you get on. I’d love to hear your success stories. 

 

By The Way 

 

When you bought Optimise Your Website you were automatically added to a 

follow up e-mailing list. Don’t worry; I won’t be bombarding your inbox. I will 

simply e-mail you from time to time to give you updates and let you know of 

useful resources. 

 

Here’s to your success, 

Lynne Lee 

 

www.internetmarketingfirststeps.com

www.optimizeyourwebsiteblog.com

www.articlewritingandmarketing.com

 

 

 

mailto:lynne@lynnelee.com
http://www.internetmarketingfirststeps.com/
http://www.optimizeyourwebsiteblog.com/
http://www.articlewritingandmarketing.com/
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Do Your Potential Customers Forget About You? 
 

By TomKulzer 

Your web business probably gets product inquiries from potential customers 

around the globe. Inquiries come via e-mail and your web site, and you try to 

send information to each hot prospect as quickly as you can. You know that 

you can drastically increase the likelihood of making a sale by satisfying each 

person’s need for information quickly! 

But, after you’ve delivered that first bit of information to your prospect, do 

you send him any further information? 

If you are like most Internet marketers, you don’t. 

When you don’t follow that initial message with additional information later 

on, you let a valuable prospect slip from your grasp! This is a potential 

customer who may have been very interested in your products, but who lost 

your contact information, or was too busy to make a purchase when your first 

message reached him. 

Often, a prospect will purposely put off making a purchase, to see if you find 

him important enough to follow up with later. When he doesn’t receive a 

follow up message from you, he will take his business elsewhere. 

Are you losing profits due to inconsistent and ineffective follow up? 

Following up with leads is more than just a process – it’s an art. In order to 

be effective, you need to design a follow up system, and stick to it, EVERY 

DAY! If you don’t follow up with your prospects consistently, INDIVIDUALLY, 

and in a timely fashion, then you might as well forget the whole follow up 

process. 



 

                   
        

114

Consistent follow up gets results! 

When I first started marketing and following up with prospects, I used a 

follow up method that I now call the “List Technique.” I had a large database 

containing the names and e-mail addresses of people who had specifically 

requested information about my products and services. These prospects had 

already received my first letter by the time they requested more information, 

so I used the company’s latest news as a follow up piece. 

I would write follow up newsletters every now and then, and send them, in 

one mass mailing, to everyone who had previously requested information 

from me. While this probably did help me win a few additional orders, it 

wasn’t a very good follow up method. Why isn’t the “List Technique” very 

effective? 

• The List Technique isn’t consistent. Proponents of the List Technique 

tend to only send out follow up messages when their companies have 

“big news”. 

• List Technique messages don’t give the potential customer any 

additional information about the product or service in question. He can’t 

make a more informed buying decision after receiving a newsletter! If 

someone is wondering whether your company sells the best knick-

knacks, what does he care that you’ve just moved your headquarters? 

• List Technique messages convey a “big list” mentality to your potential 

customers. When I used to write follow up messages using the List 

Technique, I was writing news bulletins to everyone I knew! I should 

have been sending a personal message to each individual who wanted 

to know more about my products. 
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What follow up method really works? 

Following up with each lead individually, multiple times, but at set intervals, 

and with pre-written messages, will dramatically increase sales! Others who 

use this same technique confirm that they have all at least doubled the sales 

of various products! In order to set this system up, though, you need to do 

some planning. 

First, you’ll need to develop your follow up messages. If you’ve been 

marketing on the Internet for any length of time, then you should already 

have a first informative letter. Your second letter marks the beginning of the 

follow up process, and should go into more detail than the first letter. Fill this 

letter with details that you didn’t have the space to add to the first letter. 

Stress the BENEFITS of your products or services! 

Your next 2-3 follow up messages should be rather short. Include lists of the 

benefits and potential uses of your products and services. Write each letter so 

that your prospects can skim the contents, and still see the full force of your 

message. 

The next couple of follow up messages should create a sense of urgency in 

your prospect’s mind. Make a special offer, giving him a reason to order NOW 

instead of waiting any longer. After reading these follow up messages, your 

prospect should want to order immediately! 

Phrase each of your final 1 or 2 follow up messages in the form of a question. 

Ask your prospect why he hasn’t yet placed an order? Try to get him to 

actually respond. Ask if the price is to high, the product isn’t the right color or 

doesn’t have the right features, or if he is looking for something else entirely. 

(By this time, it’s unlikely that this person will order from you. However, his 
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feedback can help you modify your follow up letters or products, so that other 

prospects will order from you.) 

The timing of your follow up letters is just as important as their content. You 

don’t want one prospect to receive a follow up the day after he gets your 

initial informative letter, while another prospect waits weeks for a follow up! 

Always send an initial, informative letter as soon as it is requested, and send 

the first follow up 24 hours afterwards. You want your hot prospects to have 

information quickly, so that they can make informed buying decisions!  

Send the next 2-3 follow up messages between 1 and 3 days apart. Your 

prospect is still hot, and is probably still shopping around! Tell him about the 

benefits of your products and services, as opposed to your competitors’. You 

will make the sale!  

Send the final follow up messages later on. You certainly don’t want to annoy 

your prospect! Make sure that these last letters are at least 4 days apart. 

Following up effectively seems complicated, but it doesn’t have to be! So 

many potential customers are lost because of poor follow up – don’t you want 

to be one of the few to get it right? 

If you don’t yet have an autoresponder I recommend you try out Aweber. 

They offer a 30 day trial for just $1 and they have video tutorials to show you 

how to use it effectively. 

http://lynnelee.com/Aweber
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